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To The Editor.. 


— 
Football league 
is formed 


The first official meeting of the 
london Advertising Football 
League was held last week 

Kepresentatives from eight clubs 
were present and the position of 

ums was dealt with thoroughly 
| was suggesicd by | *. r 
(Newnes) that cach club should 
apply for L.C.C. pitches and that the 
League should also go ahead with 
the proposal to rent two or three 
priches for the season, 

Officers elected wer Secretary, 
I W. Wilson (Samson Clark) 


committee, H. G. Bates (Benson's), 


Ward (Newnes); match secre 
tary, D. « Jennings (Charles t 
Higham) These appointments were 
provisional for the 1952/53 season 

An entrance fee of £2 2s. -was 
decided upon and this should hx 
pad not later than July 31. Dona 


with formation cx 
welcomed 
that people in 


ions to asset 
penses would also be 
lt was suggested 


he advertisang world might like to 
become vice-presidents subscrip 
on for this was left to be decided 


Clubs were asked to submit a 
design for letier-headings and a 
League emblem These should be 
1 the hands of the secretary by 
ext Tuesday 


Volunteer referees are required 


The League now consists of cight 
fully representativ ums with the 
possifility of two further cams 
made up through the combination 
of two or three houses 

The next meeting will be held at 
th ba Rus» Mortimer 
Street, on Tuesday, August 5. All 
ngquines to f Ww Wilson, hon 
wa ary, I don Advertising boot 
hall League, Samson Clark & Co 
Lid, 57-61, Mortimer Street, W.1 


50 pages in colour 


A tot f 171 pages of advertis 
n iffy nh two oO, more colMmurs 
“ ca d by th July ieue of 
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ved of val artich 
n ¥ summer difficulties 
nm th y $ Th wer 
“us pas classifieds and 24 pages 
of “where to buy” smalls 


Radio is ideal 
medium for 
compromise 


Sin,—In Britain apparently the 
ige-old argument is still going 
® a8 to whether or not the 
B.B.C. shall go over to sponsored 
radio. Why is it that it never 
seems (0 occur to anyone in Bri- 
tain that the two systems—com 
nercial and fon - commercial 
broadcasting—<can be operated at 
the same time as they are in New 
Zealand? Surely radio is the 
perfect med.um whereby a com 
promise can be successfully 
effected? 

If it were not for sponsored 
radio in New Zealand there 
would be practically no broad- 


casting service at all. Our spon 
sored programmes not only 
finance themselves but help to 


defray costs of the non-commer- 
cal stations 

With the two systems operat- 
ing simultaneously one not only 
has a greater choice of listening, 
but no one is forced to listen to 
the commercial stations unless he 
wants to. I would add that spon 
sored programmes in New Zeca 
land are handled with great dis 


cretion and only one-minute 
commercial announcements are 
allowed every fifteen minutes 


Each city has its own commercial 
station, and it does a tremendous 
service to the public in hundreds 
of ways. Since I arrived in New 
Zealand two years ago, my whole 
outlook has changed concerning 
sponsored radio 

Britain could learn a great deal 
in many ways from t young 
Dominion of New Zealand, and 
sometimes, from this distance, 
Britain appears a little ridiculous 

Roy Escort 

White Dawn, 
Henderson, 
Auckland, New Zealand. 


Finance factor and 
free-lancing 


Sin The hours are 9 a.m. to 
5. p.m. week-days, and 9 am 
to 12.30 p.m. Saturdays.” 

This is the usual arrangement 
which exists between agency 
heads and their employees 
Therefore, unless a contract has 
been agreed and signed to the 


contrary, employees are free to 
please themselves what they do 
m their spare time. But ket me 


remind Mr. Bartrum (July 3), how 
difficult it is these days for young 


agency people to pay their way 
and how disheartening it is to 
them when personal savings and 
gratuities have become exhausted 


as a result of self-subsidisation 
When all agency cmployees 
receive adequate salaries, there 


will be no need for anyone to 
free-lance at all, but the trouble 
$. Most agencies cannot afford 
to pay more to their staffs than 
they do now 

There is only one way: be bold 
someone, get the ball moving in 
high places Modernise the 
agency business by substituting 
modern professional methods for 
the commission return” basis 
Then, and only then, it seems to 
me, will there be room for more 
opportunity inside to carn more 
and no room for roguery outside 
to foil or cheapen that which 
could then become a profession. 


REALIST. 
(name and address supplied.) 


Keeping fine glass 

in the public eye 

Sim,—-1 note that the glass 
manufacturers are blaming pur- 
chase tax and “a restricted home 
market sales policy which allows 
only a meagre minority of the 


IN THIS ISSUE— 
How agencies will adapt them- 
selves to handle sponsored TV— 

page 56. 
NEXT WEEK'S issue will include 
a review of raw materials being 
used for outd site ¢ 


—" 


buying public to see that Britain 
still makes the finest cut glass 
goods in the world,” for a decline 
in business 

They fear that the craft will 
die out, forgotten 

Have these manufacturers yet 
considered a co-operative publi- 
city campaign to keep fine glass 
in the public eye, and perhaps to 


secure redress for their griev- 
ances? 

W. ANDERSON. 
lita. Station Road, 


London, N.11. 


Space for beauty 


\ new series of monthly articles 
mitlhd Ann Seymour's Personal 
Book of Beauty will begin in the 
October issue of Woman and 
Beauty. Extra pages have been 
made available for advertisements 


and the rate remains unchanged. 
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‘Family Doctor’ 
reprieved 


The medical profession has 
refused to pronounce sentence of 
death on Family Doctor 

At the private annual repre- 
sentative meeting of the British 
Medical Association, held in 
Dublia last week and attended 
by more than 400, the recently 
reported move to discontinue 
publication was overwhelmingly 
rejected. 

Commenting on this decision, 
Brian EdSall, general manager of 
Family Doctor, states: 

“The Association is not a 
business house, but a democrati- 
cally constituted organisation of 
doctors. It is open to doctors 
anywhere to put forward criticism 
or proposals about any B.M.A. 
activity. 

“Once the meeting was under 
way, and full current facts about 
Family Doctor had been given, 
half the resolutions criticising it 
fell to the ground, and several 
were withdrawn.” 


‘Washington Post’ 


ad. representatives 


Joshua B. Powers Ltd. have 
been appointed exclusive adver- 


tising representatives in Great 
Britain and Ireland of The 
Washington Post. 

Their London office states: 


“There are great possibilities in 
Washington for British business. 
It brings together people from all 
over America who return home to 
their various States to spread 
their ideas, their convictions and 
their buying habits. Washington 
is a convenient test market —small 
enough to be compact and casily 
manageable but populous enough 
to give a fair picture of probable 
reactions throughout the country, 
bearing in mind that it contains 
people from all of the 48 States.” 


ORFOLK STUDIO: 


L 


24, BRIDE LANE, LONDON, E.C.4. Tel. CENTRAL 3172 
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Astral Arts Group Ltd 


and Associate Companies. MERCI RY DISPLAYS LTD 
ATLAS PHOTOGRAPHY LTD 
ANVIL PRESS LTD 


have movedto: 171 New Bond St. W.1 


Grosvenor S711 (ten lines) 


The Astral Arts Group and Associated Companies ae = 
have now moved to the centre of the West End. 
On the five floors will be housed an 


Organisation offering a complete service 
for modern Planned Sales Promotion. 


A service to promote mee 


greater sales for British Industry 


CREATIVE DESIGN 
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LEADING ARTISTS 1 6 ° ‘ 
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PRINTING AND PUBLISHING 


I REE ONES me 


es an a | <s _. * <n ‘§ -=_ + 
a ae... eee a “ 4 . a 
2 pe re! ef 1” (io “ry a — 
a : Taheter eed. 4 2 ae Ee -, anty |S S o? A Dod ras 7 a = a 
Wee : ‘ ‘ 
ae) J 
i i. 7" 
=: . pp 
ee . oh 
q errr et cS 
e P 4 
x ig 
yf sages 
«Be . tas 
: ir 
me » fi “ ee, 
i * . 7 
a 4 
% + a 
ee Poe: 
a 
ee oe ia 
es 
a 7 
. 2 ne 
i a : 
ye ore 
om ae is 
a 
re ee a 4 
ig e 
fe. 
po 
i 
<= ce 
rs eS 
"ts “ 43 
Ze i 
ie ae 
z 
™ 
7 
e > 4 
Be ar 
= ie e 
7 iy hs 
yA Sai 
a aera 
el ome 
ry , ss 
é: a , _— te 
d * . 
Grafton 5t.,. 
- 
: aaa 
ae 
- 4 < 
| y ail 
 . 
al ' cit 
- 7 
» 2 
us , ae 
mera 
ers 
pt 
ron 
regs F 
kad a 
et 4 
ee - ' 
Be a 
San 
tc etstsi—‘“‘OOCO!Ott : 
9 
aati 
ae 
i 


Ann Seymour's 


CNS one, Book of Beauty 


begins in WOMAN and BEAUTY dated OCTOBER 


Following Ann Seymour's highly successful “School for Beauty” earlier 


in the year, WOMAN AND BEAUTY begins a sparkling new monthly feature ‘*Ann 


~ Seymour's Personal Book of Beauty” in the October issue. Again, advertisers 


have the chance to tie up with a nationwide beauty drive. It will be nationally advertised 


and the demand is certain to be great. If you are marketing beauty aids, 


toilet preparations, dresswear, or anything for the well-groomed 


woman, you should advertise in these issues. 


>” WOMAN and BEAUTY 


For the woman who wants to look her best 


For the special October issue 
Press date August/5" 
PAGE RATE £150 - MONTHLY 1/6 


A.W BURNETT Advertisement Director, THE AMALGAMATED PRESS LTD. 
THE FLEETWAY HOUSE, FARRINGDON STREET, LONDON, E.C 4 CENTRAL 6080 
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Nationals’ circulations going up 


When the Queen made a tour of the Food Fair last week (see report 
page 87) she visited the “Daily Graphic stand and 
received by the Hon, Lionel Berry, deputy chairman of K 
Newspapers The Queen inspected the impressive exhibition 
pictures by “Daily Graphic” staff photographers The Life Of The 
Queen “and saw a display of replicas © of the Crown Jewels 


New agency lines up staff, and 
announces another account 


First three staff appointments 
have been made to Auld & Til 
bury Ltd., the agency which was 
started last month by P. M. S$ 
Auld and Jack Tilbury. 

Cc. A. Wilson and P. W. Sulli- 
van have been made account 
executives. L. Petch is produc- 
tion Manager. 

All three have come with Mr. 
Tilbury and Mr. Auld from 
Ceci] D. Notley Advertising Ltd 

Mr. Tilbury told ADVERTISER'S 
WEEKLY that a studio manager 
and a space buyer would join the 
agency on August | 

He also said that Auld & Til- 
bury Ltd. have been accorded re 
cognition by the Periodical 
Proprietors’ Association within 
13 days of application. Most of 
their business at present was with 
periodicals. They hoped, how- 
ever, to be in a position to apply 
for Newspaper Proprietors’ Asso- 
ciation recognition shortly. Mean- 
while Lambe & Robinson Lid 
(in the same building) place their 


newspaper business 


NEWNES-PEARSON 


JUNE FIGURES 
SHOW TREND 
Cireulations of national 
newspapers showed an upward 
trend during June. 


The average 
the Daily 


daily ne: sale of 
Express during the 
month rose to 4,110,996. an in- 
crease of 35,127 copies 4 day 
over the May figures 
The sale of the Eupre 
greater than it 


s now 
was 4 jycar ago 
and the increase is claimed to be 
bigger than that of any other 
rational newspaper 


FIRST WOM AN” 


PRESIDENT 
oe 


Express unaudited average for 
first six months of this year was 
4.042.141, as compared with the 
A BC July-December 1951 
figure of 4,070,221 


Daily Herald sales during June 
averaged 1,965,637 copies a day, 
an increase of 45,208 copies com 
pared with the certified average 
sale of 1,920,429, for the last six 
months of 1951 

The Daily Telegraph has regis 
tered both monthly and six 
monthly increases. June, 971,253 
(as compared with 970.896 for 
May), January-June 1952, average the Tooth-brush Group, 

958,683 (as compared = = with Brush Manufacturers’ Association, 
953.516 for July-December 1951) are to spend an initial sum of 

In this week’s issue of the £2,000 on show material for chem- 
5 " ists’ shops and other outlets which 
Sunday Pictorial it was stated ‘ : 4 

otal approximately 20,000, 
that 18,685 new readers had Suggestions for this materia) are 
taken the Pictorial the previous invited from any individual designer, 
week, making a total increase of 


firm, or organisation. Prizes of 
127,908 copies in twelve weeks 


chairman of 
Co., Lad, (See Stop Press.) 


Prizes offered for 
publicity material 


To persuade people to replace 
worn-out tooth-brushes more yen 4 


£100, £50 and £25 are offered 


FRIENDSHIP 
keeps HOME NOTES 
nearest to the heart 
of the women's 
market. Exceptional 
reader-loyalty pulls 
results which show 


real advertising profit 


PUBLICATION 
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AUVERTISER Whib 44 
Sign makers plea 
‘NO LIGHTS 
BAN THIS 
WINTER’ 


biectre vig MM 


machine the Powers-Samas sorter- iy familiar Statisticians 
het researchers, and accountant Rut JWT are use it 


ster site The hil postr 


ig ompani« f ire n 
iter London) are asked to submit lists their avalable sites 
hed cards from the JWT °; ler censu each ca represent 
ne Of the sites offered r hrough the machin 41 the rate 
400 cards a minute. the line picks out preferre and good 
nas lt can also be usec » separate the cards + horoughs, by 
stitg, companies pe of ste mw neighbourhood by 
on in relation to different retail outlets places of entertainment 
railway stations and bus stops. et 


“A town’s social status does not 


affect planning decisions’ 
Minister rules 


Mr. Harold Macmillan, Minister on a flank and jow adjoining 
Housing and Local Govern wa of 69 Unmior ireet is par 
has dismissed some appeals tially allowed idvertisements 
rtially dismissed others being permitted for three years 
Oldham Corporation's n condition that they are not 
to allow certain advertise nore than 12 ft. from. the 
n Greorge Street and Union ground 

Oldham An advertisement displayed in 
The Minister said that it was a dominating po n the wall 
the grounds of ) a ie | on Street is considered 
Oldham. be 1 prejudic to ame and to the 
orking-class 1 ' garden nsequently, 

wesence of the , th appe < lismissed 
isements did not ini At the planni ury on 
derine May 27 given that 
momic and ial the itt ty utended to 
tion irrelevant 10 the issue a lo idvertisements if 
Wr Macmillan had disregard y r supported — their 


mrentiion 


ns 


Wild 
ertisement on the gable end the 
George Street, the Minister ) sting Ltd 

ds that in its dominating posi ) p t and 


Yemissing an ppe for 


is prejudicial to amenity 
in particular to amenity of 
public garden immediately 
. , . . 

. COVER(ED) GIRL 
Advertisements on the flank 

idjoining 96 Union Street The British Poster Advertising 

This 0 y slated mem 


only f < nend that a poster 


considered excessive 
it has been dismissed 
rt. however, allowing for the advertising . La Ronde de 
iy of the five lowest adver Fun cu 
ents for three years country, sh 
The revue 
Appeals against advertisements i *_ 
and exo 
is and 81 Union Street are . i 
ssed as being prejudicial to sai 


last 
s and cards 

authe wri oe ensorship slips 
to improve he centre of each poster 


ches and public buildings . 
lignified character, in addition ore n bold tering 
- bes . 
shops and offices Bill posting Associatios® 
/ 


The appeal for advertisements smaller type 


Jucy 10, 1952 


‘Electronic brain’ chooses poster sites 


HOW BOOKINGS 
ARE ANALYSED 


An “electronic brain” system 
that can quickly and accurately 
provide a client with a picture 
of poster availability throughout 
the country is sow being operated 
by the J. Walter Thompson Co. 
Lad. 

Involving a continu: census 
and the use of four types of 
machines the sy Stetr as) 6 6¢x 
plained al a press conference Dy 
Andrew nclair, secretary and 
director tf tates the Duying 
ind selection of sites from the 
whole industry, and not merely 


posters, only 


ten days clapsing fr ume of 


i few selected 


writing to the bil 
site 1s booked 


Complete control 


Complete control i exercised 
over the campaign from begin- 
ning to end, said Mr. Sinclair, 
and the client can be supplied 
with a complete list of sites 
booked for him, analysed any 
way he desired, At the same ume, 
in Greater London, it is possible 
to provide him with information 
about other firms’ poster adver- 
tising 

As a result of the census, which 
was begun in 1948, J, W. T. claim 
to possess exhaustive information 
about 50,000 sites, including the 
name of billposting company, 
position, site; nature of district, 
proximity of various types of 
shops, nearness of transport, 
stations, sports centre, schools 

and nany 
iso the quality 
complete with 


This machine——a printing tabula 
ror was built , 


Punched 


rT 
pecialiy for 


redule 


a accurate 
campaign ata 


moments notice 
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LIST of “approved” news 
A papers and periodicals is 
soon to be issued to members by 
the Association of Advertisers in 
Ireland 
out by the 


circular sen 


secretary States 
A conference recently took 
between this Association 
Irish Association of 
Agencies when many 
ts of mutual interest 
discussed 
We hope shortly to issue to 
1 list of ‘approved’ 
newspapers and periodicals 
For obvious reasons certified 
net sale figures are being insisted 
upon and no newspaper or 
periodical will be included in the 
approved list unless certified net 
sale figures are produced or 
satisfactory reason is given as 
to Why such figures are not 
available 
“In the interim we would 
strongly advise our members to 
demand certified net sale figures 
from any newspaper or periodi 
cal in which they are contem 
plating placing advertisements 
This can be done direct or by 
mstruction to their advertising 
agents, and will strengthen: the 
hand of the Association in tts 
efforts to obtain re data 
All the more reputable news 
papers and periodicals give these 
figures as a matter of course and 
while it is appreciated that cer 
tain publications with compara 
tly small circulations have 
other vital points in their favour 
these are matters which can only 
be taken into consideration in 
conjunction with certified sales 
“During our conference with 
the agencies reference was 
made to the fact that there 
have heen three instances of 
alleged ‘knocking’ durine the 
past few months We feel sure 
that none of our members 
would authorise the use of 
of a questionable nature 
should the necessity arise 
Agencies Association will 
with us im an 
the publishers 
and take steps to 
lvertisements of 
rhiectionable or question 
character will he com 
pletely eradicated in the 
future.” 


Health ad. rules 
are acceptable 


Commenting on 


Irish 


ible 


copy 
hut 


the 


ensure i 
an 


able 


regulations 
Minister of 
to introduce 
ind advertise 
of medical preparations 
circular states A draft of 
the proposed Order has been sent 


Those 
vitally 
consulted 


consideration 

members more 
interested have been 
and we are glad to say there is 
nothing in the proposed regula 
thons which reputable manufac 
turers could possibly take excep 
tion to. The Minister for Health 
has accordingly been advised and 
the counci!] has expressed its 
appreciation of the Minister's 
courtesy and co-operation.” 


Emphasis on 
quality membership 


Me nbership of the Associa 
tion ts described as “very satis 
with the emphasis on 

rather than quantity 
of the larger national adver 
are outside the 76-strong 


to us for 


on our 


tisers 
ranks 

The circular adds 

Advertisers have found it 
necessary to Organise im practi 
every country im the 
We have been very dila 
this respect; but if there 
iny doubts as to the 
for such an asseciation 
n Ireland, these have been com 
pletely dispelled by the negotia 
tions and investigations carried 
out to date.” 

New members include: Caltex 
(Ireland) Ltd., Rowntree & Co 
(Ireland) Ltd. and John Mackin 
tosh & Sons (Ireland) Lid 


News exchanged 
with LS.B.A. 


The Irish Association also 
reports that it has, at the request 
of the LS.B.A., “prepared confi 
dential reports on matters in this 
country.” The S.B.A. have 
“reciprocated with reports on 
periodicals printed in Great 
Britain and they have undertaken 
to send us regularly copies of all 
their reports, as it is felt that 
these may contain much of 
interest to Irish advertisers.” 


cally 
world 
tory im 
were 


necessity 


4s 


‘Approved’ publications to be 


listed by Irish advertisers 


Association advises members to 
insist on certified sales 


When the 
travelling exhibition ors 
the Swedish section of the 
national Wool Secretar 
the Arctic Circe and visited 
Kiruna, people travelled from all 
parts of Lapland to see it. Here 
them in typwal garb 
studying a poster lustrating 
wool—-and his own hat as the 
best protection agains; cold 


Wondertul Wool” 
inised by 
Inter 
' crossed 


s one of 
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Peeee eee 
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Dublin strike 
threat to 


newspapers 


On Tuesday, with only two 
idays to go to the expiry of 
strike notice, there were no 
moves towards settling the 
threatened strike in the Dublin : 
printing industry, which will : 
i close the city’s three morning 
and two evening newspapers, 


Seem eereeeneeeeeeeeere 


Association were 
prepared to grant 12s. 6d. per 
week the figure suggested by 


jected and strike notice served 
This is the third threatened 


I.S.B.A. hope for rate falls ‘if 
newsprint gets much cheaper’ 
The hope that there will be “more general reductions in 


charges for display space” if the price 


of newsprint falls con- 


siderably is expressed in the [.S.B.4. News Sheet published 


this week. 
The News 


printed form 
states 
Following the announce 
ment that the equalised price of 
newsprint had been temper 
arily fixed at £63 2s. 6d. per 
ton in consequence the re 
duction in the controlled price 
of home produced newsprint 
concessions have been made in 
the rates for special positions 
and large spaces in some of She 
national daily newspapers 
This is a step in the right 
direction which may hope 
he take mas an augury Of more 
general charges 
for display space if predictions 


Sheet 
for 


appearing im 
the first time 


of 


we 


reductions ’ 


Agencies, advertisers consider 
market survey plan for Ireland 


Arising from the conference 
with the Irsh Association of 
Advertising Agencies, a sugges 
non was put forward that the two 
associations should collaborate in 
carrying Out an extensive market 
survey in Ireland, paying particu 

iliention to press readership 

the trend of preference m 

consumption of nationally 

Tised articles 

Was suggesied that market 
research carried out on a proper 
house-to-house basis would pro 
vide extremely interesting and 
Vital statistics 


If this were done in collabora 
tion with other bodies the 
expense would be shared. If the 
charge against each Association 
was borne proportionately by its 
members. the per head 
would be extremely small and 
well worth while. in view of the 
valuable information obtainable 
through these channels 

The proposal is st unde: 
diseussion, and members have 
heen invited to submit their com 
ments and suggestions on the 
scope of research which should 
be undertaken 


cost 


further substantial decline 

n the price of newsprint are 

fulfilled.” 

Commenting on problems re 
lating to the design of Corona 
tion souvenirs, it says: “There 
is no relaxation in the rule that 
Royal portraits and Royal em 
blems may not be used directly 
or indirectly for advertising 
purposes, nor to advance the sale 
of any kind of goods. The repro- 
duction of Royal photographs is 
only permissible where the 
souvenirs are likely to be retained 
permanentiy as such Roya! 
photographs and emblems should 
not apoear on wrapping paper 
paper flags or articles likely to 
have a very short life.” 

The use of the words Private 
and Confidential on “envelopes 
containing trivial communica 
tions” is condemned 

The News Sheet comments 
Clearly the object is to ensure 
that the managing director or 
some other high executive per 
sonally opens the letter 


‘Sheer exasperation’ 


“We suggest that the practice 
defeats its own ends and that 
through sheer exasperation thove 
who receive such communica 
tions are likely to consign them 
Promptly to the w.p.b 

“Any move to restrict the term 
‘Private and Confidential’ to its 
proper use is to be encouraged.” 
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Export sample 
»blem solved 


pre 
a) 


tis 


The 


Medica 
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Precision 
within 


ac 


ded 


Ads to be refused 


yun 


h BR 


Association has decid 


«6 


llow Britain ean hold her 


eri 


on Swiss market 


to assist United Kingdom advertisers in 
zetting the most out of their advertising allocations for Switzer- 
land are given in a report issued by the Board of Trade. 


lt has been provided by 
nsellor (Commercial) at the 
sh Legation in Berne and 
een prepared in consultation 
Swiss advertising specialists 
ents for British goods in 
izerland, and Swiss adver 
5 
With growing competition on 
1 | sides, especially from Ger 
it is becoming increasing) y 
for United Kingdom ex 
porters to bring their goods more 
ind more to the notice of the 
Swiss public,” states the report 
Much of the advertising being 
he at present is excellent and 
eflects great credit on the manu 
facturers and their agents. It is 
slised, of course, that there are 
nits to the advertising alloca 
on which can be made against 
: given volume of business and 
it there are limits to this 
irket 
The market, however, is a 
worthwhile one and well-planned 
publicity will strengthen the 
United Kingdom hold on the 
market and prevent trade which 
has been won with great effort 
from falling away 10 competitors 
Economic medium 
Ihe press is the most econo- 
nc medium, Next to that, it can 
iot be overstressed that window 
lisplay and attractive advertising 
natenal play a very important 
part in selling goods in Switzer- 
ind This is not so much a 
natter of cost as of transmitting 
enthusiasm for this medium to 
4! agents and the retailers they 
Despite many post-war 
roubles, traditional United King 
dom quality is still greatly 
respected in the Swiss market in 
nany branches of trade and the 
votinued loyalty of the Swiss 
customer can be maintained by 
in intelligent use of publicity 
id salesmanship.” 
Recommendations include 
That although control over adver 
ising allocations should be re 
sined by the United Kingdom 
xporter, his agent should always 
« consulted as to their use. If 
he sum is considerable, profes 
nal advice should be sought 
wn advertising specialists 
As regards the press, the text 
f an advertisement, provided it 
within the policy of the adver 
v« should be left largely to the 
cal agent or distributor 
Advertising is often done with 
reference at all to loca! 
He is inclined. in some 
to resent this and would at 
ist Tike to be consulted, even if 
¢ has no hand in the placing of 
idvertisement 
Advertising in 
tends towards brevity 
ght message 
Publicity for traditional United 
Kinedom quality goods is often 


the 


nany 


irgent 


“rve 


the 


Switzerland 
and a 


more effective if left 
Here a certain 
evident 

An extra advertising allocation 
{O the agent is 4 great encourage- 
nent A promise of further 
sllocations as trade increases, is 
suggested 
Retailers should be encouraged 
y agents, or by visiting execu- 
tives from the United Kingdom 
to put on window displays. With 
this there should be 4 generous 
allowance of sterial. In 
this way the t ans achieve 
considerable without 
spending a advertis 


ng 
Selling effort 
needed now 


Selling was 
summer schoo! 
Wholesale Textile 
Oxford 

Lord Hollenden 
the Association said 
prices are hardening and, indeed 
recentiy some prices fave in 
creased by from 7! to 10 per 
cent With the decreased pro- 
duction in our factones during 
the last few ind co 
ncident with the clearing of 
stocks in the pipeline there is 
likely to be shortages of goods in 
some direct months 
that lie ahead 

“Even so, now that 
clothing scheme and price control 
have ceased to operate. we must 
that we are back to a 
highly competitive market in 
which it will be necessary for us 

exert all our efforts’ 


in English 
snot-appeal is 


b 


dis; yu 


the theme for a 
ganised by the 
Association at 


president of 
“Textile 


months 


ns nm the 


the ‘utility’ 


earise 
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New record series 
for America 


His Master's Voiwe are neleas 
ing microgroove recordings for 
the US. market 

The oew series will be com- 
posed entirely of H.M.V_ long 
play 334 c.pm. records and the 
new 45 f pm. seven-inch micro- 
groove records, introduction of 
which will prove 4 most valuable 
contribution to the dollar export 
drive 

Trademark original shown 

All of the recordings have been 
made ig England or European 
countries on British equipment 

As a gesture which proved of 
especial ifterest ito Americans 
the Gramephone Co. Lid. flew 
the origina! “His Master's Voice 
trademark painting to New York 
for the launching of new 
records. It was exhibited the 
press conference held in 
York when introduction 
new serics was announced 


these 


Grace Marks of RCA Victor 

Artistes department and J. David 

Bicknell, artistes manager of the 

Gramophone Co. Ltd. with the 

original “His Masters Voice 

trademark picture on its arrival 
im cw York 


New slant for ad. copy when 
bedding has voluntary mark 


Manufacturers of bedding the 
first commodity in which the old 
\-sign is to be replaced by a 
voluntary marking system -are 
likely to advertise the fact that 
they are in possession of a British 
Standards Institution licence. 

“| think it is incunpbent upon 
every bedding manufacturer to 
idvertise the pessession of a 
wence, and also t advertise the 
BS1. type mark states Frank 
Ramsey secretary Nationa! 
Federation of Bedding and Allied 
Trades. “We are hoping that the 
type mark will come to he re 
garded as a standard of quality 
und I know that a number of 
manufacturers are contemplating 
referring to it in their advertis 
ing.” 

Details of the scheme are to be 
announced at a meeting at the 
headquarters of the British Stan- 
dards Institution on Monday 
The standards have been worked 


out by manufacturers in collabo 
ration with the B.S.1., explained 
S. G. Willby, publicity liaison 
officer of the Institution. Under 
the scheme, manufacturers will 
be licensed to use a specification 
mark by the BSL. which wil! 
maintain a system of factory in- 
spection and “spot checks.” 

The voluntary marking system 
is likely to spread first through 
out other industries formerly 
covered by utility markings, such 
ss clothing. textiles. and foot 
wear, said Mr, Ramsey 


Mannequins show 
mail order goods 


What is believed to be the first 
use of public mannequin parades 
of mail order fashion goods is 
included in “Fashion Calling” t 
Festival Gardens, Battersea. Mod- 
ern Mail Order Supplies, Lid. are 
exhibiting 
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come (N AND INSPECT 
Set oad ON OUR S+ELyes 


Much interest was aroused throughout last week by this display of the 


get on my Plate” 


The two 


novel “wu 
Waterloo station 
prcture were 

Ceorge 


at the W. H. Smith & Sons bookshop at 
eggs on the plate 
made out of Plasticine by W 

dilen & Unwin, Lid., publishers of the novel 


seen in the centre of the 
J. Lumb Sell, traveller for 


‘Let experts handle hat 
publicity,’ journal urges 


i, collective 


by the millinery trade should be 


placed in the hands of experts in the Geld of public relations 
and propaganda, states “British M 
i the future of millinery publicity following the 
ON ee ee ere ee tee Ore 
the millinery publicity cam 
paign last month, a beading 


article says: 


“Many believe—and we would 
say rightly--that the trade as a 
whole will feel the cessation of 
specialised publicity, if not 
immediately then in the course of 
time. They would like to see the 
campaign revived. What form it 
should take is less a matter for 
discussion than whether there 
should or should not be a new 
millinery publicity campaign 

“A pointer to the answer to 
that question is in the increasing 
number of trades—leather, ties, 
braces, to name a few—which are 
introducing or considering pub- 
licity campaigns of their own 
The decision, whether or not 
millinery is to continue to have 
its own publicity campaign is, 
rightly, one which the trade 
should decide for itself. 

“But, should the answer be in 
the affirmative, then we would 
urge the trade to leave the matter 
of the actial publicity to those 
best able to handle it—in short. 
to experts in the field of public 


Esparto price cut 

The price of esparto papers has 
been reduced by £15 per ton 
This cut lowers the basic mini- 
mum mill price for these papers 
to £130 per ton 

In addition to the cuts in paper 
prices reported in our last issue, 
M.G. buff envelope has been 
reduced by £15 per ton to £92 per 
tor (making order one ton and 
up for square cut sheets). 


« of 


relations and propaganda 

“Those trade representatives 
saddled with the onerous task of 
directing the publicity should 
concern themselves only with 
matters of policy based on the 
broadest and most catholic lines, 
which should have only one ob- 
jective—the wearing of more hats 
by more women. 

“Whether the hats are low 
priced, high-priced, this colour or 
that, matters not. What does 
matter is getting more hats worn 

“If tech agomnent on such a 
broad basis can be achieved in 
these current discussions then the 
bolting of the millinery publicity 
horse may not have been a bad 
thing. The expiring campaign 
cost the trade a hundred thousand 
pounds. It did good. The next 
one can do more good—if the 
lesson of the past five years has 
been fully learned.” 
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END OF THE SEASON, AND 
CLUB NEWS IS SHRINKING; 
° 


Shefiield 


Importance of advertising 
to national recovery 


“Never ia the history of the 


club did we need greater effort 


to ensure that advertising plays its important part in the 
recovery of this country,” said Lieut.-Col. M. W. Batchelor, 


addressing the annual meeting 

Coleone! Batchelor re-elected 
president, added In many 
spheres we have already arrived 
at the position wher » many 
goods are chasing little 
money. But we must nor let this 
reaction at the end of « boom 
cause undue alarm and despon 
dency. The position is changing, 
and we must face up to the new 
conditions and readjust our 
ideas.” 

Col. Batchelor said he 
that under such circumstances it 
was usual for manufacturers to 
examine expenditure, but he 
trusted they would be wise and 
maintain advertising expenditure 

“It is mainly by ths expendi- 
ture that we can hope to im- 
fluence trade at home and 
abroad,” he said In this 
country, it should be realised 
that press advertising, in particu- 
lar, is an important factor in the 
cost of living. Advertising enables 
the housewife to judge the merits 
and prices of the products she 
needs and to secure the best 
article available at the lowest 
possible price.” 

H. E. Boulter was clected 

The names of other 
were published last 


knew 


chairman 
officers 
week 


of Sheffield Publicity Club. 
Golf 
New-type clubs a= 
F.S.C.C. prizes 


Two cenire-shafted putters and 1 
wedge were among the prizes al th 
Fleet Street Column Club Guill 
Circle's summer meeting, held 1 
Gerrards Cross last week The 
day's highlights included refresh 


ut Whirlow Brook Park, Ecclesall, 
on Saturday. 


ments served at the 9th hole by the 
lady captain of Gerrards Cross, and 
a well-attended supper t Ww 
Slaughter presented the prizes. Re 
sults 

Reg Curtice Cup (and permanent 
prize presented by J. Everett) 
Butler, 81-—9=72 Runner-up 
(prize presented by H. lan Fish) 
A. H. Mclsaac, after a tic with J 
Fitzpatrick. Foursomes = (prizes 
presented by A. R. Fverett): ¢ 
Glover and H. Varley, “% points 
Runners-up: A. R. and J. Everett 
Special prize for nine hidden holes 
(presented by E. W. Sellar): J. Sime 


Vigorous promotion developing 


in store and 


The month of May saw the 
return of big advertising spaces 
for sale in the London news- 
papers, and the fashion trade 
claimed its proportion of them 

Costliest brand name adver- 
tising was by “Lyndale” and 


RIVALRY REVIVED FOR TWO FREDS 
MATCH IN AID OF N.A.BS. 


A record attendance and a 
record cheque for the National! 
Advertising Benevolent Society is 
the target of the organisers of the 
annual “Two  Freds” cricket 
match which will take place at 
Hurlingham Club on Wednesday, 
September 10. 

This year the old spirit of 
rivalry will be revived by the 
announcement that the sides are 
“Agencies and Advertisers” v 
“Press and Print.” 

H. L. Clarkson (S. H. Benson 
Lid.) is chairman of the general 
committee consisting of Harold 
Fish (Daily Telegraph), Dudley 


Turner (Dudley Turner & Vin 
cent), and Ray Nash (Dudley 
Turner & Vincent) 

Harold Fish will run the 
auction, Jack Everett (Kemsley 
Newspapers) and Bil! Hibbitt 
Walter Thompson) the tickets, 
John Sime (Business Publications) 
the programme, and A. Fraser 
White (A. Fraser White & Asso- 
ciates) match publicity 

Team selection will be in the 
hands of Dudley Turner, V. G 
Sherren (National Trade Press), 
H. J. Gibbons (Berrows News- 
papers) and Colonel J. W. A. 
Stephenson (Hulton Press) 


fashion trade 


Kayser Bondor. Both used half 
pages in the Evening Standard 
and Kayser Bondor used half a 
page in the Star. Most lavish 
of all, however, were C & A, 
who supplemented their normal 
advertising spaces by half pages 
in both the Star and the Evening 
News. 

Biggest store advertisers were 
the Barker group, who took large 
spaces in the Daily Mail and 
/ venneg® New ’ 

An interesting innovation was 
the Oxford Street stores combin 
ing to advertise the first late 
shopping night at the beginning 
of the month, Bourne & Hollings 
worth. inveterate non-advertisers 
but about to change that policy 
among them 

Many of the regular advertis 
ers, such as Etam and Jax, were 
using bigger spaces than 
previously 

Ideal Kinema, monthly supple 
ment of Kinematograph Weekly 
was brought out two days carly this 
month to synchronise with the 
Cinematograph Exhibitors Associa 
tion annual 7-day conference which 
began in Llandudno on Monday 
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OBITUARY 
L. W. Dalton 


death occurred last Thurs 
at Frinton - on - Sea of 
W. Dalton, founder and 
recemt retirement through 
chairman of the Star 
ition Works Ltd., D'Arblay 
London, W.1 
us he was known to his 
nds in the film trade was 
id M.P. Sales Agency as 
prior to the 
irning from 
formed Star 
Illustration Publicity Company, and 
ckly followed with the process 
neraving works 
He leaves two sons. Lawrence and 
Terence who directed the organisa 
tion during his last illness, and a 
daughter 


J. M. Gibbon 


Dr. John Murray Gibbon, author 
musician and publicist, has died in 


of Black and 

Wear nater hite your the Canadian 

’ n London in 1907 
publicity for Europe 

ent to Montreal as chief 

pany'’s advertising and 

work throughout the 

world. holding the post of general 

itv agent until he retired in 


Bigger output of 


display material 


Harris & Sheldon Lid. are deve 
yping the exhibition side of their 
business from London. The whole 
nroduction space in their Lough 
hor ough fact ory is being devoted 
© increasing — the output 
national odes tising models 
outs, and three-dimensional di 
nm plaster, wood, hardboard, Per 
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w& THIS SINGLE INSERTION In RADIO TIMES 
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eurres. MOOSD — use a 
MORPHY- 
RICHARDS 


Iron 


be sure to 
post the coupon beine 


EFFECTIVE LIFE _-_. 


We have news of very Com 
iderable importance which we 
pass on to the 


The appended graph shows the 
are anxious to 
four million users of Morphy- 

Richards trons in Great Britain. 


fluctuations in the number of 
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rephes from day to day 


To MORPHY RICHARDS, LTD. 
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Here is an example of the pulling power of one eighth on a composite page, 
Inside Back Cover, bottom right nd corner, facing the Woman's Page, 
This advertisement was produced by Messrs. Spottiswoode, Dixon and 
Hunting Ltd., Incorporated Practitioners in Advertising, of 52, Bedford 
Row, London, W.C.1, on behalf of Messrs. Morphy Richards Lid., the well 
known makers of electric irons, of 121, Victoria Street, London, $.W.1. It 
appeared in the issue of the “ RADIO TIMES” dated the 16th of May, 1952 
18 replies were received on the | Sth of May (day before publication date) 
during the week 16th of May to 23rd of May (both dates inclusive), 6,124 
replies arrived. On the 26th of May (Monday), after the currency of the 
+ issue of the 16th of May had ceased, a further 1,681 replies were received, 
~ and up to the date of writing (7th of June), this was followed by another 
S$ 6 17 1619200 324256277 BMWH 2,426 replies 
AY The “ life" of the advertisement, up to date, proved to be 36 days. The 
total of replies is, up to the 20th of June, 10,635. The cost per reply is 9.02d 


An enlarged second edition of the 
booklet giving some of the result: 


obtained in the Radio Times by 
Average Weekly Net Sale for 1951 (A.B.C.) 7,880,718 copies advertisers is now being prepared 


and will be ready for distribution 


FOR, ADVERTISEMENTS WITH A Pears 


please write to the Head of the 


STRONG Pitt 4v2 4 LONG PULL peeiee seen ster 


Portlang Place, London, W 1 


NUMBER 


Sells Limited, Brettenham House Strand, WC.2 
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Big branded beverage campaign 


planned for autumn 


TEA AND COFFEE MEN BATTLE FOR 
MARKET AS RATIONING EASES 
ype autumn will see the start of the biggest battle io the 


beverage market since the war. 


Big advertising campaigns 


for competing brands are now being prepared. 
First sign of the impending battle was the recent announce- 


ment of the removal of the 8d. 
a tb. tea subsidy which has 
been costing the taxpayer £17 
millions a year. Since then the 
weekly ration of 2 oz. bas been 
increased to 2. ov. as from 
July 13, and there have been 
statements that tea may be 
completely de-rationed by the 
end of this year. 


These are ing 
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Wrraty 


Changed drinking habits 


wy PP 


j 
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nani w 


eApect 


day 
‘% Sd oo tl quart 

By far the bigger fight is 
bound to develop with coffee 
Consumption of coffee and coffee 
drinks has more than d 
since the war and a recent su 
shows that much of this increase 
has benefited from the tea short- 


packet v« 
| 


hese have turned to coffce 

main gains of the coffees 
to have been in “clevenses” 
d-day and with the evening 


lhe 
im 


Ihere are already plenty of 

of preparations for the 
ht, and the Tea Bureau are 
eady exhorting merchants to 
uurage the “One for the pot” 


vertheless this need not be 
initial approach, and many 
prefer to plug the cost and 
value angle, which the tea 
has used s© effectively 
wt coffee in the past. said 


siry 


side 
back 
their 
4 off ec 
essences 


lack of 


their 
fight 
points of 


men on 
most likely to 
the talking 
‘ range of quick 
and liquid 
making and 
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sders 


ced m 


They may also make use of the 
siuable pomt that hquid coffee 
mes afe in many cases 
ady sweetened Statistics 
» that 75 per cent of all tea 
nkers take sugar More tea 
stronger tea suggests there 
more sugar out of the smal! 
n 
any event 
1, the next 12 
w whether Brit 
lc fora 


concludes Mr 
months should 
ain has lost its 
strong cuppa tea.” 


Security made 


new American 


‘])0 publicise the arrival in 
European ports of the new 
American liner “United States,” 
a remarkably complex and highly 
organised publicity schedule has 
reached its climax this week. 
Deseribed to ADVERTISER'S 
Wiraty by W. H. T. Tayleur 
publicity organisation has 
n co-operating with Derek 
the. United States Lines pub 
manager for the U.K., Eire 
if BFurope it has involved 
Setting up a special press office 
Southampton equipping a 
way Carriage a8 & press office 
tering planes and dispatch 
ders for the transport of pr 
bus 


rN 


s arranging 
ding 


transport 
accommoda 
for scores of pournalists on 
da cross(Channel ship, and 
insport of British and Con 
ental press men and women 
ween Havre and Southampton 
ul co-operating with BBC 


siceping 


designed Stan Krol 
for Quick Reck & Sm Limited 
oflee merchant i i oim 
olours by WU ‘ 

Ipswich 


Mobile kiosk builds 
sales and tests 


consumer reactions 


Bird's Eye Sales have 
duced a mobile kiosk to 
popularise their 

It is planned that during the 
summer the hiosk should visit a 
number of s< esorts n 
different country 

This 


ihe company 


intro 
help 


new brofrute 


asich 
parts of tt 
venture mh t y enables 
consumer 
fuces Fro 
frute lo 3 ‘ range of 
customers i > build up a 
market f« é ‘ 


reaction Dut also 


difficulties for 
liner publicity 


radio 


and = television 
New siece units : 
aboard the 


and with 
nducted tours 
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minentiy on 


’ lun 
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ng room 
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Mr Press nota 
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DAY-GLO IN 
FILM PAPER 
COVER AD. 


Day-Glo was 
doubdle spread front-and-back 
cover advertisement mn last 
Thursday's issue of Today's 
Cinema 

An editorial reference 
“Something new in advertising.” 
claumed This ts the first time 
n the British Isles that a regular 
publication employing the letter 
Press process has used Day-Glo 
pigments. The paper ts specially 
coated with the fluorescent ink 
with the process block over. 
printed.” 

This advertisement was for the 
British Lion film The Sound 
Barrier” 

The same issue also carried an 
advertisement stating that the 
Day-Glo coated Paper used was 
produced by The Clyde Paper 
Co.. Ltd, Rutherglen 


used for a 


headed 


Young printers’ 
conference 


Aim of the first 
Printers’ Conference to 
ai Keble College 
Saturday 


day 


Young 
be held 
Oxtord, from 
September 27 to Tues 
September 30. will be to 
foster in young men in every 
section of the print ng industry a 
consciousness of potential de 
vclopments in printing and the 
essential part that hap tee play 
tas its future The programme jis 
not Dased entirely on the printing 
ndustry. One speaker, an atomic 
scientist will describe some of 
‘pplications of nuclear physics 
Other lectures concern technical 
developments in the printing 
industry as seen by the printer 
and the research laboratory 
Officials of the master printers’ 
organisations and the trade 
unions’ Federation wil] describe 
how the “industrial machinery” 
works and is developing 
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Horseplay and horsesense 


If you wanted to know what engineers did with 


their spare time, Ralph and Dorothy Ewers would 
give their answer in one word — Michael. But if 
you wanted to know what good engineers are 
made of, twenty-eight year old Works Engineer 
Ralph would say, “* horsesense and a more than 
passing interest in ali things mechanical”. And 
Ralph should know, for apart from a brief spell as 
a ‘tail-end Charlie’ during the war, he’s been in 
engineering since leaving school in 1938, 

Even so, Michael and his professional calling 
still leave Ralph time to tune up the racing 


engines of the Nottingham Speedboat Club; and 


most weekends he gets out the car and takes 
Dorothy and Michael down to the river for the day. 
By advertising in the Sunday Pictorial, you can 
put your product story before the Ewers and 
many other well established young families. For 
the Sunday Pictorial is read by 5,025,354 families 
on the best advertising day of the week. 
And those families include all classes, and 
all income groups—in fact, a huge cross-section 
of Great Britain. It is particularly economical to 
advertise in the Sunday Pictorial, too. Its square 
iach per thousand rate of .7ld is only 10.9% 
above 1939. 


Sunday Pictorial 
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Momentous step 
HE Incorporated So Hritish Advertisers, by the 
change in tts t nounced, may well have 
taken the most morn its history 
Since its imeept: 5 ‘ igo, the Society has served 
advertisers well, its outstanding heevements being the establish 
ment of the Audit Bureau ( lations and, more recently, 
the success of the Voluntary P in which it played a leading 
part, and by which the threat to tax advertising was countered 


But it has never hitherto bee ng enough to exercise the 


legree of influence on advertising irranted by the nature of 
its membership 

Many advertiser firms have regarded advertising as 
sufficiently important to justi! vholehearted support of an 
ganisation exclusively concerned th the advertising side of 
wave either held aloof or 
y departmental province of 
is Come about that, by and 
the LS.B.A. 


trom this fact arose what experience proved a serious source 


their business Consequently, they 


have assigned the matter to the 


ther advertising managers. Thus it 


large, advertising managers have ru 


i weakness. It was hard to persuade other advertising interests 
that the Society genuinely represented the viewpoint of advertisers 
at the highest level. The existence of a Council of Principals, 
omprising representatives of member firms, of director status, 


lid not obviate this weak Council was only con 


vened when man sSUCS AOS ind few outside L.S.B.A. circles 
had heard of it 

Under the new ¢ tituu the position is radically altered. 
Henceforward, the Society's poli vill be continuously guided 
by a Council comprising mer wing top executive posts tn 
industry. Names of the first C ou ire impressive. An executive 
committee, mainly composed | advertising managers, will 
implement that policy. This is as it should be 

The dects iS Significant ly for the LS.B.A. as an 
orgamsation, but for advertising a servant of industry It 
reflects full recognition by agement that advertising 
mutters, and that wu matters « h to justify top management 
giving active and personal supp the advertiser organisation 


of tt © to be generally understood, 
embership and in prestige 


bt { speak with full authority 
“ ind enhanced respect in the 
»b 

R 


@ Change of subscriber's address: case inform the publishers three 
© of the iss r which change of address is to 
address in full as well as new address 


clear weeks in adve 


take effect, and in 


Fashion's first 
and final word 


Jury 10, 1952 


To-morrow’s Topics 


Extra print costs: 


Who is to pay? 


‘7HO will bear the brunt of 
the 6s.-a-week (4s. 6d. for 
women) cost of living bonus 
increase for print workers 
which has just come into 
operation? 
Opinions differ 
EG Bak secretary of the 
Londen Master Printers’ Associa 
t ! forecasts 
“It would seem that in the 
immediate future publishers 
and = other customers will 
receive from their printers 
notices of the necessary adjust- 
meats which will have to be 
made to cover increased costs.” 
But some printers are expected 


to stand the extra costs them 
selves They fear that business 
may be lost if the customer ts 
isked to pay more 


Excluding directly chargeable 
sterials and outwork, the aver 
ine increase in Pp nt ne costs 
since the beginning of January is 
ver five per cent 


_ _ — 

Response to coupon offers is 
lroppinge off Merchandising 
men are finding that tl r offers 
ire being accepted mly by 
women wi already use the 

/ 
roduc advertise 
—_— a _— 


Promotion ‘depots’ for 


clothing industry 


TIVHE clothing trade has big 
pians I 
Some 


futu publicity 
gina features are 
projected 
l ( hing Indus Develop 
< ( cil proposes a chain of 
fe to the 
tashiwr dustry, both men’s and 
“ ens t ass ‘as 1 across 
Europe t ma ventires 
The An ca k s being 
ised as a testing ground But a 
wort n the ¢ says 
We ¥ ISawe sentatives mn 
North America + we as other 
arts t t “ i, covering 
t tely ™ he wholesalers 
iw is cralts cling as 
per s t advisers nh con 
tact with ag s and retailers 
prov ding an wom nm service 


ntending exporters and keep 


ing the home trade reguiarly 
sdvised about the markets 
Assuming the success of u 
American venture, it will then be 
possidic to open similar depots 
the main European countries as 
well as encourage inicrnationa 
exchange of information on tec? 


cal subjects that are of miteres! 


Further indication of the shat 
/ thines to come was gir 
the annual meeting of the Whole 
sale Clothing Manufacturer 
Fede rat "r One fT Ne ma 
talking | nis was the promotio 
t clothes consciousness 4 af 
licity licy for the whole trade 
tu be considered by the Federa 


fons executive 


Hatters want to 


get ahead 


NEW advertising campaign 
which aims at selling more 
hats will be discussed at a one 
day conference, arranged by the 
Hatters Information Centre 
which is to take place at Buxton 
on July 25 
Leading members of the indus 
try, sales representatives and re 


tail interests will be represented 


ii the conference 

XA renewed hat advertising 
campaign is planned to start in 
Septen ber with idve rt ~~ nents n 
natona newspapers { s ex 
pected to continue until the end 


of the vear 


The s If you want to get 
ahead, get a hat” will be retained 
and «tt is suggested that hats of 
different styles should be featured 

the advertisements 

OLYMPICS FOOTNOTE: 
Specially designed hats for 300 
men in the British Olympic 
Cames team have been made at 
Stockport and Denton and are 
being given to the team by the 
British Felt Hat Manufacturers’ 
Federation. It is hoped that this 
will set a fashion for young men. 


—_— = — 
Cveronation year tip for adver 
nsers 4 special outdoor de ra 
rion colour scheme s heine pre 
ared by the’ British Colour 


mncil in co-operation with the 
Ministry of Works Details w 


he available, with specimens, in a 


week or two 
ROUND TABLE 


has the cream of 
Fashion readership 
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Tycoons buy 


‘Two DIFFERENT but valuable markets are represented by the 
Tycoon. He is The Economist’s (not wholly serious) symbol for 
the kind of readership it achieves. He represents the successful 
man who spends handsomely not only on himself but on behalf 
of the companies that he directs. The range of his needs is wide : 
from personal luxuries to industrial plant, consumer goods to 
capital goods and services. In The Economist, his favourite paper, 
the tycoon expects to find advertised the things that he wants to 
buy. That is why sales of space in The Economist have more 
than doubled in the last few years. 


The Economist 


22 RYDER STREET LONDON SW1 WHITEHALL 1511 


both.... 


SOME REGULAR ADVERTISERS IN THE ECONOMIST 


B.T.H LOTUS SHOES; FISON’S PERTILISERS ; 
SCHWEPPES ; MONSANTO ; STORY'S ; FIBREGLASS ; 
JAGUAR BOWATER’S PAPER; DUNLOP TYRES ; 
SIR ROBERT MCALPINE ; WHITE HORSE WHISKY ; 
CHLORIDE BATTERIES; PLAYERS NO. 3; PLESSY; 
TRUS! HOUSES; BURY FELT; AGA; HAWKER 
SIDDELEY ; PERFECTOS CIGARETTES; A.C.V. ; 
FRIGIDAIRE; REED PAPER; AUSTIN; A.E.T. ; 
GOODYEAR TYRES; LC1.; OLD ANGUS WHISKY ; 
HENRY SIMON; KLM; FERRANTI; BARNEY'S 
TOBACCO; BX PLASTICS; SMITHS CLOCKS; 
ASSOCIATED LEAD; TWA; HOOVER ; CHURCH 
SHOES; De HAVILLAND; VIYELLA; COVENTRY 
CLIMAX; CRAVEN TOBACCO; PETER SPENCE, 
DAIMLER HIRE; IMPERIAL SMELTING ; CANADIAN 
PACIFIC ,; RELIANCE TELEPHONE; BEA ; COLCLAD 
STEEL, NEWTON CHAMBERS; ABDULLA NO. 7; 
SIMPSON’S (PICCADILLY); DRY FLY SHERRY, ctc, 
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ADVERTISING CASE HISTORIES~— 24 


Nearly every advertising 


Ma tante has a very oe 


persuasive plume... =“=-=== 


was Over, went to press with the 

appropriate one 
}EW weeks ago a Khoo! " nee the advertisements were t T f subtle Almost every day Rose's re 
boy called at the St. Alban t only noted and read but also rpeal yout he cerve letters about the Dubonnet 
offices of L. Rose A Co, tl ted and remembered, and scone lustra s of top-class advertising. Most of these are 
“© effect on Dubonnect sales custome f the ruby hghly complimentary, frequently 
{ 4s Most encouraging < t puts Dub vet mm the Waggish and sometimes even 
asked for a complete set ol recent years the appropria »p class. Indeed f nany vears written in the familiar French 
proofs of the Dubonnet adver has risen steeply oni sales he campaign appeared without English style. When, however. a 
tisements shown sensational increases ustrations of any kind, andeven Dubonnet advertisement appears 
This request was fot / ne the first year in which the day when sma humorous with a French accent misplaced 
prompted by a that I “ ertising wot into full swine ustrat fre % etimes in or (Mon Dieu') missing a! 
edge of the French |i ! es were doubled cluded ords ot only tell together, the volume of the cor 
nor could t ’ y Db What has thi campaign that the story but ve rely paint respondence becomes embarrass 
the collectir ar ! he picture ing But here again «public 
boys The motive was fh Whenever possible Dubonnet comment is frendly and urbane 
gain, amounting t rnc ‘ advertisements = strik 1 topical Once. when a job appeared with 
The boy explained na ue dit la wote, and im recent years special the f re nch word bien” spelt 


French mast had yy has been writ to tie up rem 2 sympathetic customer 


eeeSC CSCS SS SESE Ee 


Pn 


distributors of Dubonnet 


Be ee 


prize for - num ' : ° » with the Fourteenth of July, the rot only pormted out the printer's 
Dubonnet dver caisse enregistreuse a Channel-swimming season and = citror but proposed an entirely 
lected in a gry ‘ y he Budget nw grammatical rule before 
admiring the ay ti bo ” This vear. on the day after the e except after Dubonnet.”—S. lL 
going straight to ther ‘ t Du nnet » Budget, Dubonn appeared in 
employ ng thre unimagina « ver newspapers cele . 
method of searching the papers “Assurément vous brating n from in . , 
supplied him with the Dubonn < t tt his scoop’ e Grace a la publicite de 
proofs and wished him luck roche . ~f,9% el ett ’ r London Dubonnet : p arl neai 
t nendent is one of n deer wher la tumbale. ’ f ‘ nown French or eer inca ere e , —y frat . 
bas e some esque aussi bien que 
of @ campaign which do i ee vilar tree-u nud ac ig, a little pre . “ : 
onform to the copy! sing agents mon petit garcon. Il dit que 


t 
rules of advertising j stvle of the consumer cam { ne is ave known 


lustrate the unusua 


8 
The campaign was created b un has been adapted for ‘ ler's budg yposals in je le parle beaucoup 


Csraham & Grilles in 1948) when This a v c raham & Gulhes were 


Dubonnet was first introduced Mornin o put the v s mind at mieux un grand verre de 
this country. Ht ran for about 18 Advertiser f ’ { that weeks 


months with considerable succ . ees aivedtien Dubonnet a la main. 
t r be ‘ is } ‘ PT on , 4 vn nits ¢ ‘ t« 
until the wa sine Se iny others haven't g ired, one to a aad disposstiows !) 
Dubonnet disappeared for h cheves that much-desire vut ar od if the Dubonnet 
duration fren misconstrued thing were if ¢ e¢ other if 
In 1947. when small shipment terest by uncony inchange 
of Dubonnet began to cans. Without the of flov ate of t lvertisements 
sgain, the campaign was sult e prosé and references |! v sent yapers. who 


on a small appropriatio mos drinkers of distinctior { " " the ’ c ’ spee 


DUBONNER 0 aiocrsheline 


Detendez-vous, mes- gUPGET  ALLonsicur Butler inmaepaiernee 


‘ Dubonnet are not at all inhibited 

a -@% ~ rh $ ‘rT y ; * about referring to the power o 
dames, messicurs, de ridez S E ¢ R ET a prononce son discours. the r a - rf sing " ~ ng r, nl 
vous le prix du Dubonnet force's» appeared in the wational press 

5 r ‘ . Malheureusement, , oe ee 
n’augmente pas. ey Fe Py Ey 
. ; udverrsne Dubonnet coute plus cher. . in 
Alors, buvons ala reprise pot. bw! | Mon ami Paul 


ique, a la splendeur coum 2 Perdons-nous courage? 2 intention de faire lo planche 
- —_ , vi problem 


. ’ ’ - ‘ ; de Douvres au Cap Gris Nez, 

du printemps en Angleterre, 1 Non! Mals presons os une boutcille de Dubonnet entre 
n t ef oe 

et a la sagesse profonde the ‘ai shar DubOnMet COMME MESUTE —_ es dents. Est-ce que c'est une 

ane pea nod appeared in = rr P 

de Monsieur Butler ! + ar Rega de prévoyance! aS ee Ne 


als the day un voyage d'agrément! 
after Mr. But + aca 


lers reprieve Pan , 
- On the right _ . " Radigrt price . men = 
iether eimai eutetin te the ad. which we Kmret a 
thee Hommes Hone bh nyaerit il porns ol fortunately SS Ee ~— DUBONNET fone 
a . 


wasnt needed ~“ 


ii _- = + UBONNET 
dees not allect the liver ——slication after docs nat affect the liver ll kinds of events 


all! 


provide 
Dubonnet with opportunities for 


topical te-ups 


mt. oo & Ger & ve - . 


ite Tet 
: aor. 
a it 
ff 
a PCC 4 ’ Jury 10, 1952 eis 
ao Se ‘a! 
pe Yi, — ——— | 
ted ae 
r 
”s a 
7 Fah 
; hd 
a ire 
Ps a Oe 
a ° F 
By ie ; 
a : 
ne 
Ws cS 
oO 1 ; 
aor 
_o 
‘ae 
; a ‘ 
7 = 
a a 
t 5 
* . 
a . 
_ | 
a. { 
ee H 
ey 
m ‘ 
; : 
: | i 
* ; 
: 
‘ . 
; % 
ae ‘ 
” f 
: i 4 
— 
i : 
a 
ae" } 
u 
- i 
: 
a ee 
7 — 
econon 
es e 
wt q 
Peas' 
vie: 
ese ’ 
Pac? 
ee 
W E 
i ¥ 
: ". 
- tN meal r 
*— : 
— he ; 
eee Ee 
_ ool : 
a 
ia pLTTLC 
ee ee nl PC 
ted 4 
; — 
- EE 2 ce 
- . an See oe ee 3 > oe: es ea .. — ana = 
z z Fd oe a et: eee . Lk. je bs ae ei oe a j 
Ry < “ 2 = << = os “ ; A ca oe. ae mE 4 ee < oF 


ADVERTISER'S WEEKLY 


MIDLANDS 


And to cover the Midlands first cover Birmingham. 
With these three papers on the schedule you can create The Bi rmingham Post 
the most powerful impression in the prosperous Midlands. 
The Post has the most influential morning circulation. 
The Mail has the largest evening circulation. 
Weekly Post (Friday) is a family journal with a wide readership. B; gh 
irm in am 


Weekly Post 


a $$ 


38 New Street, Birmingham, 2 
London Office: && Ficet Street, E.C 4 
Branches at Blackheath, Bromsgrove. Coventry, Dudiey. K ; Spe. Redditch. Tamworth, Walsall and Wolverhampwn. 
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Ts staternent of M Ms 
man p Hous 
C,overnment hoped it « 


yy hie lo fart «a 4 


ih 


fora 


film and studio departments 
iw “ cxistence thei 


research 
‘ 1 4 ple can provide listening 
‘ ted t s and so forth “scripts are 
t concern of the copy depart 
and the space buyer is well 
ers may t) ’ 7 sped to negotiate terms. Al 
! juest s needed ts a man who 
r ¥ j lerstands the special needs of 
nd of a fj R « | vision —which one need 
t ily say, differs from radio as 

«s chalk from cheese 
f the HHS “ re No one can make a guess al 
sila } ‘ s « cost of commercial television 
het t programmes. The BBC. has not 
Fy » | think y any indication, so far, as 
t ” t what their time is likely to 
f the advertiser Lacking this 
y view roe rned formation, one % compiectely 
witl hat { ed. One thing, however, 1s 
on: Uf th BBA hours not 


from the 4 t f view il present im use become avail 


KA “a 


agencies th kh to commercial television 
© mu n. howeve tucers there will be little of 
I he pret stron of t ve transmission A\though 
t s off the air for many 

{ t fe at [x hours every day, its studios and 
cy quipment are likely to be in use 


gen idequa luring those hours for rehearsals 
ty) work Si ‘ s or servicing and will not be 
Kies t ‘ ' al vailable for commercial use 
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The County Paper of Kent 


HEAD OFFICE . . MAIDSTONE 
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simple changes can fit agencies 
Someclioos" tO handle sponsored T.V. shows 


By NEAL ARDEN, 
who has recently returned from U.S.A. where be had been working on 
various aspects of commercial television. Before the war he was responsible 

P ed radio shows from Luxembourg and Normandy. 


This is one reason why com 
mercial television is likely to be 
produced on film 

There is a good side to this 
although film may be more ex 
pensive in the first instance, it is 
not, as in the case of live 
shows, lost for ever on telecasting 

There will be some outside 

mtrol over the content of com 
nercials as there w be over 
commercial television as a 
whole In the USA. members 

{ the National Association of 
Radio and Television Broad 
casters have produced a book 
called The Television Code. It 
tells you, in LO double columned 
pages, exactly what you must 
not do and it sets down limits 
to which you must comply. It 
deals with such subjects as 
Decency ind) =Decorum—Re 
sponsibility towards Children 
Time Standards for Advertising 
Copy and covers some of the 
given frise 
fears in this country 


The manner in which com 
nercials wil > delivered will 
depend on many imponderables 
For some products an integrated 
commercial merging in and out 

a story without too much of 
; break in continuity may be the 
inswer For this type, writers 
f half-hour dramas are careful 

have a “curtain line” some 
where around the fifteen minute 
mark A man is about to be 
ipprehended as he | 
darkened doorway 
a fade out and in 
character inquires | 

as guilty as we kn 


wi have just seen to be 


fact. an enemy of society by 
ason of the worn state of our 
th same way that the 

minal 8 an enemy on account 
of his misdeeds? 


res n 


On the American “Herb 
Shriner Show™ we sce different 
vm tf commercia Herb is a 
comedian f ; ippealing™ 
type there ts thing forceful in 
s work He does his own 
commercial ind pretends to hate 
t 4 got to do this.” he says 
m watcl It he over in 
ninu Eve n stepped on 
»y an elephan Ww this won't 
hurt as ich as that 
Then of murs there ts the 
hard pitch” wt w need no 
\planation f 
A guestion whi r irisen in 
the mind f XK v here 1s 
Are agencies going to be 
crvnpecte } re pro 
nmes lw No 
In America t three 
‘ wavs a} grammes 
nec TK \ 4 sponsor 


They can be created entirely bv 
his agency; they can be created 
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by an independent producer and 
sold him through the agency 
while still om paper, or they can 
be transmitted by a television 
station or network on @ sustain 
ing basis in the hope that a spon 
sor will be found for them 

The last of these alternatives 's 
1 suppose, just possible in this 
country The BBC. may oe 
willing to sell, in moderation 
some of its programmes, but | 
would not suggest this as a com 
plete solution any more than 1 
would suggest that an agency 
should go into television produc 
tion full time 

There are likely to spring up 
independent producers with per 
sonnel fully capable of taking the 
strain off an agency, whilst pro 
ducing under the agency's dire: 
tion, precisely the show the spon 
sor wants. It should be possible 
to buy such shows at a fixed 
figure per week, for while the 
costs of a television show may 
vary from production to produ 
tion owing to the nature of the 
medium, under a fixed cost 
arrangement with an independent 
producer the agency executive in 
charee of the account will have 
no worrtes over his budget once 
it is set 

1 have before me the weekly 
budget of an independent pro 
duction now being offered to 
agencies in New York For 
general information, I describe it 


Cost of 

a show 

For the 3) minute show in 
question, the total cost after the 
nelusion of almost everything it 
$s possible to imagine, and some 
things it isn't, comes to just under 
$6,000 (say £2,000). The account 
int has added 10 per cent for error 
for he does not intend to be 
caught short by underestimating 
As the producer will sell the 
package himself, he has added 
inother 10 per cent for selling 
commission, and on top of th 
the agency commission of 15 per 
cent Including the producer's 
profit, which he has also est 
mated and added, we are left with 
a figure of just under $9,000 

This same show could he 
offered to a television station or 
network for a sustainer at con 
siderably less There would be 
many costs, at present visualised 
Sy the producer, which would not 
then apply The agency commis 
sion would he one; also the net 
work or station could undertake 
such expenses as studio facilities, 
director and announcer, to men 
tion a few. all of which would 
have to be included in a “spon- 
sored” budget. If and when such 

Continued on page 78 
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ENABLES US TO PRODUCE IN QUANTITY THESE 
HIGH-GRADE SHOWCARDS AND SALES-AIDS 


Our two Mechanised Factories 
produce Displays by the thousand 
every day for many of Britain's 
leading Advertisers. No expense 
has been spared to consolidate our 
position as pioneers and leaders in 
the Silk Screen Printing Industry. 
We are, as a result, in the very 
proud position of being able to 
offer here in London, in the very 
hub of Britain's World Markets, a 
display-making service which is 
unique in the trade. 


AT REASONABLE PRICES 


Our enormous turnover of Silk Screen 
Printing enables us to quote extremely 
reasonable prices for ali Display material. 
We can—and do—design and produce 
displays of all kinds at the price you 
want to pay, and we can justly claim that 
no firm in Britain can give you quicker 
and more reliable service. 


DISPLAY CRAFT LTD. 


88 ACRE LANE, LONDON, S.W.2 Telephone BRIXTON 787! (4 lines) 
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THE LIMITATIONS ON SIZE OF MO@NOTON: CES NO 

LORGER APPLY—FULL-PABES WILL AGW ©. ACCEPTED 

THE LIMITATIONS ON WRMBER OF MEK. ONS NO 
LONGER APPLY—COWTINUITY 18 ASSL. 


THE LIMPTATIONS ON BOLQUR WL = (ASED- mone 


THE BEPTEMBER 4th I$S0E CLOSES “08 PRESS OF 
SULE 17th {fer colour) ANB GOLT 31: for monotonsp.,. 
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MORE CONTINUITY FOR YoU! 


WOMAN’S OWN advertisers will be among the first to gain from the improvement 
in paper supplies. Here at last is the national advertising force for which so many 
advertisers have waited so long—CONTINUITY OF INSERTION IN BRITAIN’S 

MOST INFLUENTIAL WEEKLY FOR WOMEN, reaching Britain’s most 
important consumer market—women who buy for themselves, their families 
and their homes. 


BIGGER SPACES FOR YoU! 


The whole pages in monotone now available present you with new marketing 
opportunities. You will be able to tap the concentrated spending power of 
over 5,000,000 women with even greater success. When hard selling 

conditions dictate a bigger return for every advertising pound there is 
no more logical choice for advertisers than a page in mass-selling 
WOMAN’S OWN at 16/- a thousand ! 


AnD EXTRA COLOUR / 


Although more colour pages will be available for advertisers, the 
demand will be greater than ever. And no wonder! At 24/- a page 
a thousand, WOMAN’S OWN prices brilliant real-life colour far 

lower than any other publication in its class! Be specially early with 
your reservations for these NEW COLOUR PAGES. All regular 
colour advertisers know that women remember colour longer! 


“over 7 750 000 weekly net sale 
over 5,000,000 women readers 
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TRADE AND TECHNICAL ADVERTISING 
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Two trade journals emphasise importance 


whict 


TIVHE early 
today 6 w 
youngsters 
two people 
mother and 
mands expert 


precocity 

evident 
selling to 
of one 


and ce 


means 
instead 
child 
technique, says 
Shoe and Leather News Ihe 
retailer must mother s 
conscience on fitting, the young 
lady's eye for the 
very young on 
what correct for a 
lad 
The article goes on 

tu-day we 
children’s 
comer 
trade, do we 
thon to the 
young gi when 


satisty 


colour of 
eas 
growing 


mans 


Alth 
recognise that ti 
department is he 
future family 
enough atter 


stone of 
Pay 
fashion educabon 
buy 
the | 
children’s tf 
youths department 

Fitting 


respx 


» the she 


out-of-school shoes, of 
when he 


the 


caves the 


first f 
the Bur 
the selection of everything by the 
driest formula fu fitting bores 
the young and encourages the 

Byoung girl to think ‘Oh, mother « 

shop is stuffy! | won't 

shoes here when Im on my 

_~ Loss of business in the 

Btcenage departments, and in the 
Bge groups under and just 

gover twenty has always been a 

Be0re point with the 
of business. It is very casy 
some so unbued with fitting 
fashion appeal is lost sight 

pand the need to present othe 


must come 


nsibie shoeman 


' 
uy 


Bold 
me iMy 


just 


family 


% 
- 


By Scrutineer 


The child to-day is the customer of to-morrow and is therefore 
well worth cultivating. Two items which Scrutineer found in 


the month's trade papers make this point. 


Other items which 


he discovered concern local tie-up advertising, judging of window 


display competitions, and a war 


on stockingless legs launched 


by one jounal. 


attractions is forgotten. In 
se it dangerous to think 
erms of fashion selling and 
» compromise with fitting 
Education im both aspects must 
he policy of the modern 

dren's department 

. * * 


YIILL on the subject of sell 
KO ing to children, Games and 
loys reports as follows some 

irks made in an address to 
British Sales Promotion 
ciation by W. Graeme Lines, 
director of Lines Bros 

l ‘ 
He told his listeners that in 
y business the Most import 
factor was almost indefin 
and in want of a better 

! he mentioned ‘spark’ 

No amount of advertising, 

city or salesmanship could 

toy merchandise that does 

have that ‘spark’ behind it 

nentioned that although his 
company’s advertising for 
ec last thirty years, was 

ne standards almost 
existent, the fact that 
possessed this 


wn 


‘spark’ 


ucts 


* START OFF RIGHT * 


RIGHT AT 


OF YOUR NEW 


THE START 
RATION BOOKS 


by changing to 


A PRIVATE GROCER 


You get fur more 


PRON RIE 
anvmrry 


Space was taken in a local 
Crrocers Association 
to advertise 
dealing with a private enterpris 
ideals of an 
name and 
corooperative 


when 
members names 
association 
address 
advertising 


mre ret ly« 


— 
opr 


Grrocer 


Scrutiness 


‘.aeaty 


members of the Colchester 

n books were being issued. 
idresses and the advantages of 
As well as setting out the 
panel contained a member's 
across this example of 

rt the columns of the 


Curie 


had enabled them to build up 
the largest toy mManulacturing 
Orgamisation in the wor 
emphasised that in the | 
try several qualities were 
ol the executives. They 
enthusiasm, Optimism a! 
important, faith.” 

* . . 


MTVHE number of manufacturers 

who are prepared to co 
operate with their retail distribu 
tors in local advertising schemes 
is growing, reports Man and 
His Clothes. The journal com 
ments that this is a very good 
way for retailers to begin adver- 
tising 

Alter a few years devoted to 
building up a local reputation 
for a certain well-known line it 
will almost certainly be possible 
to develop a more individual 
line of publicity, if this is desir- 
able and likely to be profitable 
for cxample, in a rapidiv growing 
centre where there are many new 
prospective customers cach year,” 
says the writer 

“This tendency js also of great 
importance to the manufacturer 
who wants to advertise without 
wasting money Provided he 
takes the precaution to see that 
either his name or the name of 
his product appears in and 
derives goodwill from every 
advertisement, he is investing his 
advertising expenditure in a very 
sound way. He will also be able 
to see that every advertisement 
that appears definitely concen 
trates on the selling points of the 
goods and on creating goodwill 
and interest, which preserves us 
from the undignified (and luckily 
rare) spectacle of two retailers 
handling the same lines busily 
criticising each other and cutting 
prices, and carrying on in a 
stupid and babyish way.” 

Drapers 


* . * 
Record 
A suggests, in a letter to the 
editor, that the falling off in the 
number of entries in window 
display competitions is partly a 
criticism of the manner of 
judging 
So long as 


selected only 


reader 


displays are 
on preference of 
the judges, there are bound 
to be some who feel they 


have no chance of winning” 


of children as customers 


he says At present, a hand 
ful of men can almost guarantee 
they will be in the first three 

because they know what 
the judges want. Why shouldn't 
every entrant know? It would 
be so easy to tell them, ensuring 
a higher average standard and 
wider positive tie-up with the 
event,” 

He recommends that points be 
awarded thus: Topicality, 30; 
originality, 30; skill of execution, 
40 The entrant would then 
clearly see what must be 
achieved 

(1) It must tie-up with the 
“Week” to be topical, and with 
the merchandise 

(2) Originality must be allied 
to topicality This would pre- 
vent such misplaced endeavours 
as building bridges, towers, and 
even clephants, out of reels 
ot Sylko or cards of elastic. The 
idea must «suggest the mer- 
chandise 

(3) Skill of execution can only 
come with hard work and 
through understanding of the 
principles of display But to 
dress a window for a photo- 
graph requires simplification of 
arrangement. 

If this system were adopted 
as each photograph arrived 
organisers would paste on the 
back a slip for each judge to 
mark the points he awards under 
the three headings mentioned 

‘Details of marking should ve 
published with prize-winning 
photographs” he continues 

“I have always been surprised at 
the lack of interest by business 
managements in display competi- 
tions. From my experience | am 
convinced that nothing raises the 
general standard of a display 
man’s work so much as partici- 
pation im such events, so that it 
is im the firm's interest to en- 
courage—even to insist that 
employees enter.” 

* * * 


HAT special window displays 

and selling events can bring 
increased business is stressed by 
Men's Wear in a leading article 
which warns traders, however, 
that it is of no use co-operating 
in a half-hearted manner. Deal- 
ing with the recent Tie Week and 
Father's Day romotions, the 
paper says that retailers who 
entered the promotions jn a half- 
hearted manner were afraid of 
losing sales of other merchandise; 
consequently many windows were 
a jumble of small and large 
items. They were clinging to the 
old and fallacious idea that one 
sells only that which is on show 

Traders who devoted the 
whole display space to the two 
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How Wide is a 
Draper’s Counter? 


Say 36 inches? The toughest 36 inches of 
travelling you could find to-day. To keep goods 
moving across that “gap”, textile advertising has 
a job and a half to do. And the manufacturers 
who are getting their share of the business are 


those who consistently advertise through the 


= cena ania AE 


Trade Press. They know that an investment in 
“The Drapers’ Record” builds up that essential 
bond of GOODWILL which is so substantial 


an influence to their sales. 


LEADERSHIP THROUGH READERSHIP 


HEAD OFFICE 
Kings Bourne House, 229/231 High Holborn, London, W.C.1 

CHAncery 6291 
BRANCH OFFICES 
Manchester: 10 Piccadilly Central 1806 am: 12 Cherry Street Midland 4708 
Leeds: 4 Wormald Row, Albion Street 22813/4 eicester: Phoenix Bidgs.. Berridge St 261 
Glasgow: S8 West Regent St Douglas 6481 Belfast: Ulster Bank Chambers 28268 
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is used by Richar 


Potts and Partners 
tell make 


kinds 


the 


to 


unique 
and marking 


of their chent 


Announcement of 
FOOD MANUFACTURE 
17 Stratford Place, London, W.1 


FQ0D MANUFACTURE Is one of the 
LEOWARD WILL TECHNICAL GROUP 


TEWE specialised monthly 
journal dealing with ali 
ctl engineering in which 
earth moving and earth 
moving equipment are in 
volved 
y on 
developments 
harb 


coast de 


open cast coal and 


ore hvdro-elactrvc 
land re 


and 


noe works 


clamation 
docks 
riwer widening 
sruction, etc 


MUCK SHIFTER 
and Public Works Digen 
ts another publication of the 


anal can 


MANUP ACTER ENG Ve MiSt 


| VENTE Ow TENES © Premes 


Paint MaNUFe 


CHEMICAL AND PEOCHSS 
ENC ONEER Ie 


All published at 
17 Stratford Place, W.1 
Spectmen 


coptes on request 
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62 
co trade journals emphasise importance of 


dren as customers—Continued 


ents reported no loss or decline 
sales of other merchandise 
Retailers as a whole should 
ourageous yn the use of their 
jows for special events,” the 
nal advises. “Those who have 
mn over the whole of their 
area to them have 
by it Any business 
depends solely on display 
all its trade cannot be very 
fly established. The public 
not likely to think that a 
er no longer sells other 
ire! simply because he gives 
his window for one week to 
ccial display of one item, 
ver do they regard his shop as 
with a large selection of al! 
ls. More traders should set 
profit from special 


* . 
p' BLICITY in the form of 


demonstrations of products 
i the spot” can often be a 
t tedious job for the demon- 
tors, as this story from the 
Crocers’ Review illustrates 
Two teams of cookery experts 
m Cadbury Bros. are touring 
countryside to give demon 
tions to Women's Institutes, 
Hospitals, Townswomen's Guilds 
rch Fellowships and similar 
ganisations On an average, 
ght demonstrations are given 
ry week to audiences of about 
to 40 people, and the demon 
stors are often asked to judge 
cal competitions and take part 
rvcal events 
The work involved demands 
atience, tact and concentration 
requires, too, a capacity for 
flexibility in coping with crowded 
<ations, Says one report from 
demonstrator “We were 
wded into a tiny = sports 
vavilion, surrounded by lawn 
owers, bowls, cricket boots 
but the audience compen 
ted for this. Everyone proved 
nost helpful and very jolly, and 
‘ thoroughly enjoyed the 
ening.” 
A vote of thanks on one of 
occasions referred to the 
and brunette demonstra 
“Miss Milk” and “Miss 


Dull audiences have to be 
brought to life” somehow 
iithough there have been reports 


ending on the melancholy note 


that 


“it was most difficult to get 
»y change of expression on 
r faces.” One problem that 
outside the aegis of the 
ynstrators but seriously 
ects their demonstrations, is 
it to do with the children? 
surely, is an opportunity 
local welfare organisa 
lend a hand, suggests 
ers’ Review 
* * . 
DVICE on tie-ups with films 
. given by Harold Eley m 
article in the Britich Stationer 
He says it is good fun to study 
he titles of forthcoming films 
ne a town and try to work 
interesting links with the 
chandise. “Not all will lend 
vemselves to the emphasising of 


mes 


ns to 


‘ 


actual stationery items Dul many 
will provide ideas for display 
messages, and the headings of 
local press advertisements. Many 
local press advertisements are 
singularly lacking im interest; 
many can only be described as 
trade cards, giving the baldest 
details of the business. and pos 
sessing no word or feature com 
pelling attention, or inviting one 
to read 

Often a film title would make 
an excellent heading for a press 


ADS. MAKE 
NEWS 


Aa interesting variation on the 
usually dull “Index to advertise- 
ments” and one, incidentally, 


which proves once again North- | 
cliffe’s famous dictum—is being | 


PROPERTS, LTD. London 
show the shoeman, the housewife 
and the advertising agent all in 
© t. Page 51. 


. 
+ 


om plete 
J. DARNELL 


London, by a day at 


the sea, clear up another verbal | 


problem. Page 7. 


advertisement, and | do recom- 
mend that the retail stationer 
keeps an eye on film and theatre 
programmes, and studies 


ol entertainment to 
account.” 


* al * 


TTVHE monthly, Underwear and 

Stockings has declared war on 
legs because, it says, legs 
are glamorous in stock 
ings can look positively un 
sightly without them 

To prove his point the editor 
sent a reporter and photographer 
into Hyde Park in search of bare 
legs. The resultant pictures even 
in black and white are excellent 
ammunition. Following are typi- 
cal of the captions 

“This young mother would 
have looked far more attractive 
in stockings. A black and white 
picture cannot show just how red 
and chafed were the tops of her 
heels, due to those sling-back 
straps rubbing on bare flesh.” 

“The camera can lic. These 
legs don't look too bad in black 
and white. In actual fact they 
were sun-scorched and mottled to 
an unsightly beetroot hue 
how the ankle wrinkles show.” 

“Would the lady whose unclad 
feet adorn this shot be proud to 
be identified with this picture? 
We doubt it.” 

“Even the dog couldn't bear 
the sight of these bare legs It 
was hot and the lees of his other 
wise smartly -dressed mistress 
were glistening and unsightly 
with perspiration.” 


bare 
which 


& SON, LTD., | 


ways | 
and means of turning the world | 
good 


Note | 
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Are your 
Products 
used on 
board Ships? 


A regular advertisement in 
“The Chief Steward and 
Ship Stores Gazette” will 
ensure that your product is 
brought to the notice of 
Vietualling Superintend 
ents and Ship Store 
Merchants 


“The Chief Steward,” now 
in its forty second year of 
publication, is the only 
paper of its kind published 
to interest the Catering and 
Purchasing departments of 
Shipping Companies. 


Sell to the 
Shipping Companies 


For particulars regarding 
advertising rates and space 
avarlable write to 


CHIEF STEWARD AND 
SHIP STORES GAZETTE 
26-28 BILLITER STREET 
LONDON . E.C.3 
Royal 5322 


Fork Lift Trucks 
Conveyors 


advertisers sell 
Oils, Chemicals, 
ontaimners, T echnical 
makers of 
Chemicals, 
Industries 


Colours, Plant 
Resins ( 
Equipment 
Psint, Ink 
Colours and 


etc lo 
Onls. 
Allied 


Paint, Oil & Colour iournal 


8386 FARRINGDON STREET 
LONDON, E.C.4. City 47889, 6640 
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The Finest Medium 
in the Textile Trade 


ashions~ Fabrics 


The leading monthly Fashion Trade Journal 


Product research is spur. 
for nickel publicity 


A small private exhibition reviewing the work of the 

publicity department of the Mond Nickel Co. Ltd. was held 

in London recently. Here is the story of the department's 
efforts over 25 years. 


HE threat of a serious 

slump in the nickel mar- 
ket after the first world war 
made it clear that new markets 
and selling methods were 
essential for an industry's 
survival To this end the 
Mond Nickel Co: Ltd., insti- 
tuted a research and develop- 
ment department. 

Research brought to light new 
uses for metals and was followed 
n its natural pattern by the need 
tor strong publicity to bring the 


For heavy duty 
NICKEL ALLOY STEELS 


will present 


GREAT EXHIBITIONS 


TO FORECAST CORONATION 


(ee @hee eeee) CO@RERT LemrTE® 


discoveries to the notice of the 
world 

In 1927 the = International 
Nicke! Co. Inc. of New York 
had founded the Bureau of Infor- 
mation on Nickel with branches 
on the Continent of Europe and 
mw this country, The job of this 
Bureau had been to furnish users 
of nickel and its alloys with news 
of technical developments and 
data 
When two 

firms merged 

Later the two companies joined 
torces and the Mond Nickel pub- 
licity department, working in full 
collaboration with the research 
and development department. 
emerged 

A review of the work of this 
department over the past 25 years 
was recently made at the London 
offices of Mond Nickel in the 
form of a small private exhibi 
tion. Here are some of the high- 
lights recalled at that show 

One of the department's first 
jobs was the launching in 1928 of 
the Mond Nickel Bulletin, a tech- 
nical journal for nickel users. 


Striking contrast is provided by 
these two advertisements The 
one above from an_ aircraft 
journal, appeared in 1951, the 
one on the left was pulling good 
results 15 years previously. 


Right from the start the keynote 
of nickel publicity was bright- 
ness, although the Bulletin 
covered a highly technical sub- 
ject, it was carrying, in 1936, a 
cover which for brightness and 
origmality is not surpassed by 
many of to-day’s technical pub 
heations 
Journal sells 

25,000 copies 

By the outbreak of the second 
world war the publication had 
reached a circulation of 25,000 
This was cut during the war, but 
is now back at the 17,000 mark 

Press advertising, 
almost entirely to technical 
media, was also noticeable for its 
eye catching, striking art work 
Colour was in no way neglected 

The department made good use 
of direct mail advertising. Much 


ct this material was sent out in | 
connection with the publication | 


of technical leaflets and booklets 
The pulling power of these mail- 
ing shots can be judged from the 
fact that an offer of a publica- 
tion on “Mechanical properties 
of nickel alloys and steel!” drew 
a SO per cent reply—-despite the 


fact that no business reply card | 


was enclosed with the shot 
The success of such campaigns 
1s this is attributed partly to the 
tremendous attention the depart- 
ment pays to its mailing list. The 
questions “Is it alive?” “Is there 


confined | 


FASHION 


Royal Festival Hall, London, Oct. 6-10 


This Exhibition and Parade is being staged by 
FASHIONS AND PABRICS because the Coronation 
of Her Majesty Queen Elizabeth II will not only set the 
pace for the gayest and busiest year that Britain has 
enjoyed for a long time past, it will also give a magnificent 
impetus to the Fashion Trade, 


It is anticipated that more than 12,000 buyers from 
Making-up, Wholesale, Retail and Export trades as well 
as buyers from Central Buying Organisations, Multiple 
Stores and London Buying and Indent Houses in the 
Export trade, will at this time be seeking fabrics for their 
Coronation Ranges, both for the garments and the piece- 
goods trades. It 1s indeed difficult to over-emphasise the 
special significance that the Coronation will have for every 
buyer in the Home, Commonwealth and Dominion markets. 


Houldsworth Hall, Manchester, Oct. 27-31 


A Fashion Parade and Fabric Exhibition is also being 
staged by FASHIONS AND FABRICS at Houldsworth 
Hall, Deansgate, Manchester, from Monday, 27th October 
to Friday, 31st October, 1952, inclusive—just at the 
beginning of the Spring Buying period. 


FASHIONS AND FABRICS undertake to ensure that 
all important buyers of both the Wholesale and Retail 
trade are invited, and it is anticipated that upwards of 
4,000 buyers will attend. 
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ADVERTISER'S WEEKLY 


It’s not what we say 
but what our readers say 


— that counts 


( Just ask them ) 


HARPERS SPORTS & GAMES 


is the LIVE 
SPORTS 


journal of 
TRADE 


the 


and the only weekly 


ADVERTISERS 


placing their SPORTS 


For fu 


HA 


theret e? ¢ 


[RADE 


yds Avenue, 


clephone ROYal 38389 ——— 


nm easy choice when 


ADVERTISING 


particulars apply 
RPER & Co. 


London, £.C.3 


,om #rewesT 


, 
~ foremost 


A reliable medium for 
HOME & EXPORT 
Advertising, reaching the 
firms that matter and read by 
Executives in all Branches of 
the METAL and its Allied 

industries 
Twice Weekly 


Tuesdays & Fridays. 


business 


MANCHESTER 3 


FORD STREET Wc? 


Product research is spur for nickel publicity 


Jury 10, 1952 


Continued 


continually 
too, the suc 
he h 
pudiicabons 
he engineer 


But nicke amd receives} 
no mean attention of 
Right 
arch and 
I concen 
trated on ies for the 
Cobalt 
und very 
ing Of pime 
sheep The publicity 
department (in conjunction with 
Technical & General Advertising 
Lid. who, since the war, have 
handled the Mond Nicke! 
work on putting 
to farmers With 
agricultural jour 
nals, brochures, films, editorial 
publicity and exhibitions at agri 
cultural shows, the sales of cobalt 
t’ farmers have been doubled 
every year for the past four years 


% publicity dep nent 
from the start ‘ cx 


development 


nanny nmicke 
to nsiance 
efficsent in the cur 


disease in 


account) st to 
the idea over 
advert 


sing in 


Difficulties in 
selling palladium 


Then there is palladium 
metal to platinum. It has all the 
qualities needed for jewellery, ‘s 
about half the weight of platinum 
costs about a third as much, and 
is readily available 

tlling difficulties had to oe 
overcome Fabrication of pal 
ladium by the customer—calls 
for slightly different techniques 
to those used for platinum. Pos 
sible prejudice on the part of the 
jewellery craftsman had to be met 
and instruction given on the new 
techniques required 

Although the metal 
covered some 150 
was generally unknown to the 
wublic It was that it 
should be put over as an element 

not a brand Precious metal 
window displays were planned 


sister 


was dis 
years ago il 


essential 


One of the hie? jobs 
nformation br 
from 


ought to 


» Mond publicity is to 
light by the firm's researchers 
The Mechanical Properties of Nickel Alloy Steels’—a detailed 


. 


he Nickel Baller 


Mond publicity was well ahead 

of its time when tm{mis cover 

appeared on the Nickel Bul 
letin” in April 1936 


not featuring palladium alone, but 
showing the metal in company 
with gold and silver. Palladium 
jewellery was featured in telev 

son and was also shown at the 
South Bank exhibition last year 


Magazines are 
now used 


Quite recently advertising 
started in class magazines. Later 
the field will be widened and 
space booked in the more popu 
lar Magazines. All the advertis 
ing is backed by schemes in the 
jewellery trade press 

Already more ounces of pal 
ladium are being sold in a month 
than were previously sold in a 
year 

Twenty-five years of sincere 
publicity backed by sound tech 
nical research have paid off 


spread abroad the 
This is a spread 


book produced in three colours 
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E have been famous for flags since the Battle 

of Trafalgar, and Exhibition Standfitters since 
the Crystal Palace stood in Hyde Park. Although 
we don't hesitate to mention the former, we are 
now inclined to soft pedal the latter, as we find | 
that some people fear an old established contractor 
must necessarily be old-fashioned as well. In a_ 


way perhaps they are right, for although we are as 
up-to-date as anyone with our ideas, we are just 
old-fashioned enough still to give good value for 
money, and personal attention to a comparatively 
small number of clients. When you have next to 
consider three dimensional display, you may decide 
to give our old-fashioned service a trial, in com- | 
bination with your own up-to-the-minute ideas, | 
and our modern techniques for interpreting them. | 


) 4 
John Edgington 
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BUSINESS 


a good] 


because it offers to advertisers of 
industrial equipment and services 
the lowest rate per page per 1,000 
copies sold* of any journal appeal- 


ing to top executives. 


% MEMBER OF 
AUDIT BUREAU OF CIRCULATIONS 


The Journal of Management in Industry 
APPLY FOR NEW JULY tet.) RATE ARD FROM ‘BUSINESS 
180 FLEET ST. E.C 4 TELEPHONE CHANCERY 8844 (15 LINES) 
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This outstanding solus space— 
regularly available at the lowest 
cost per single column inch per 
thousand—1.87d—is your solution 


DAILY HERALD 
1920,429 


EOWARD H HULL, ADVERTISEMENT MANAGER, DAILY HERALD, ACRE HOUSE, LONG ACRE, LONDON, WC 2 
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Country areas 


account for 


ADVERTISER'S WEEKLY 


determination of the 
area—which beco 


then 


shows how 


Two of the chief problems of marketing are the 
“centres of influence” in an 
« the key spots in the marketing 
plan—and the definition of the limits of these areas. In 
the first article of this survey, David Pickard pin-points 
the conurbations in South West England. B.D. Copland 
the boundaries of these 
influence” can be and (have been) defined. 


“areas of 


38 per cent of the population 


By David Pickard, 


OF RESEARCH SERVICES LTD. 


NE must start by disen- 
tangling the “West and 
South West” from a confusion 
of differing definitions. In this 
survey we deal under this title 
with the six counties of 
Gloucestershire, Somerset, 
Wiltshire, Dorset, Devon and 
Cornwall. We have, in other 
words, taken the Registrar 
General's South Western 
Kegion, and added Dorset to it 
from his Southern Region. 
This would appear to be a 
more satisfactory grouping of 
counties from a marketing 
point of view, Dorset’s official 
position in the Southern Region 
1s something of an anomaly, 
for Wiltshire, which actually 
lies to the north east of it, is 
classified as the South Western 
Region 
Within the region as we define 
it live 3,312,237 persons, and the 
distribution of this population by 
counties is given in Table L. This 
shows immediately the great im- 
portance of the rural areas, 38 
per cent of the population live in 
rural districts a proportion 
which is twice as high as for the 
rest of England and Wales. In 
one county, Wiltshire, more than 


I—DISTRIBUTION 


™ a nv 
¢ nA CORNWALL . 


yt 


The conurbations of 
the west and south west 


halt the population live in rural 


¢ Il lists the two major 
and seven minor conurbations, for 
which we have taken the defini- 
tions which are now customary 
in this series of articles. By 
combining and summarising 
Tables | and Il we get this 
population pattern 


} 


Major conurbations 
Minor conurbations 
Other urban areas 
Rural Districts 


Bristol is, of 
OF POPULATION 


County 


Gloucestershire 
Somerset 
Wiltshire 


Total | 3,312,237 


| Proportion ling 


2,049,245 


dominant urban centre of the 
region, with close on half a 
million population. Included in 
the conurbations, but forming in 
total only about 10 per cent of 
ts population, are four smaller 
adjacent urban areas, Kingswood, 
Mangotsfield, Portishead and 
Keynsham. From a marketing 
point of view the housing 
development round the airport at 
Filton, north of the city, should 
be included in the conurbation 
Filton is, however, stil! nominally 
no more than a parish in the 
Rural District of Sodbury, and 
we shall have to wait unti! later 
in the year when the census pro 
vides us with parish populations 
to re-draw the northern boun 
dary of the Bristo! conurbation 
Certainly the addition will bring 
the total population well over the 
half million mark 

Apart from Bristol, Glouces- 
tershire has two minor conurba 
tions; the county town of 
Gloucester and, less than ten 
miles away, Cheltenham, with 
which is included the smal! urban 
area of Chariton Kings. Both 
have a population of just under 
70,000 and both exercise an 
influence over a very wide area. 


f-—-CONURBATIONS IN THE 
WEST AND SOUTH WEST 


Major conurbations 100,000 + 


irtstol aay 


Plymouth Plymouth 
Saltash 


T orpoant 


Gloucester 


Cheltenham 
( hehtenham 
Charlton Kings 


Bath 
Poole 
Exeter 
T es v 


orquay 
Paignton 


Diagrammatic presentation of 

the spheres of influence of 

Gloucester, Cheltenham, 
Bristol and Bath 


Between them they dominate 
North Gloucestershire; the in- 
fluence of Cheltenham js strong 


Continued on page 72 
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THE WEST AND SOUTH-WEST 


How travel habits 
define boundaries 
of marketing areas 


| I is gradually being appreci 
ated that the study of how, 
why and where people travel 
is a Vital part of marketing 
knowledge. Information about 
ther regular and repetitive 
journeys and the purposes for 
which they are made helps in 
the recognition and definition 
of markets which, in turn, ts 
necessary to ensure the effici- 
ency of advertising campaigns 
The static view of the country 
aS a patchwork of admunistra- 
tive areas is being replaced by 
a cinematic picture of people 
continually shuttling to and 
fro between home, shops and 
places of work 

Time spent in moving from 
place to place is often regarded 
as a waste, in London, for ex 
ample, the average time taken by 
a worker to get from his home 
to work is in the region of 42 
minutes when he uses public 
transport. This period, together 
with time spent getting to and 
from the cinema, the football 
match and so on, must represent 
a very large slice out of his wak 
ing day. The housewife, too, does 
not escape Although the home 
is generally not very far away 
from the shops the progression 
from shop to shop takes up an 
appreciable part of he house 
wife’s day and a journey from 
the suburbs to the main shop 
ping centre is an even longer job 

Advertising, which has to com 
pete with many other occupations 
and distractions for the buyer's 
time, can and must turn this 


By B. D. COPLAND, 
of London Press Exchange Ltd. 


wasted” travelling time to 
account On these regular and 
ume-consuming journeys the 
traveller can rarely settle down 
to some absorbing occupation 
and his mind is unusually recep 
uve to casual stimuli, whether 
they originate in the columns of 
the P , the advertising 

public = transport 

vehicles or the posters on the 
hoardings 

This time to notice, to read and 
to absorb is a free gift to adver- 
tisers which they cannot afford 1o 
neglect For this reason alone 
the way in which people move 
about, the purposes and duration 
of their journeys and the condi- 
tions obtaining on these journeys 
are all of importance to the ad- 
vertiser who wants to design his 
campaign to fit in with the lives 
of the people who form his 
market 

Study of these regular journeys 
also enables one to identify the 
urban areas which attract the 
surrounding population, to define 
the limits of their influence and 
to replace the artificial local 
government boundaries with real 
sales or marketing areas 

Bristol and its University seem 
to have taken the lead in the 
study of movements and markets 
A large part of the preliminary 
research into the use of bus time 
tables as a means of determin 
ing the spheres of influence of 
urban centres was done in this 
part of the world by F. H ’ 
Green. The example he gives of 
the “breaking point” between 
two towns is taken from Somer 
set. The map below, reproduced 
from his paper entitled “Motor bus 


Based on the time 
tables of local bus 
companies this 
map shows the ex- 
tent of the influ 
ence of Taunton 
Bridgewater 

was compiled 


by F. H.W. Green 
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selling to 
Britain 
in miniature 


if you're 


selling 


to 


Bath 


. . through 


(HE WEST AND 


SOUTH-WEST 


Advertising media follow 


the marketing pattern 


Continued from page 70 


tres om «south-west England 
sidered in relation to popula 
and shopping 
ws clearly how 
tables are in 


facilities,” 
useful bus 
plotting the 
eres of influence of towns 
\nother valuable contribution 
our knowledge of travelling 
! shopping habits has been 
ule by H. E. Bracey of the 
versity Of Bristol, His book. 
al Provision in Rural Wiir 
shows how the movements 
the rural population into and 
of the maim centres for dif 
nt purposes can be plotted 
used to define quite clearly 
spheres of influence of the 
” towns in that county 
ce ts @ close correlation be 
en these Wiltshire voluntary 
indaries and those determined 
» Green from an analysis of bus 
etables The map below 
scey, p. 109) illustrates how 
ly the various boundaries 
vide and also emphasises the 
| that administrative area 


=: 


centres some of them as small! as 
Padstow (population 2,852) 
8 obvious that IN counties 
Cornwall-and large parts 
of the south-west are very similar 
the major advertising media 
must work together if anything 
approaching a complete and even 
cove s to be obtained It ts 
therefore worth noting that eight 
out of the nine towns listed as 
major centres have their own 
evening papers. Poole although 
it 1s in Dorset, falls within the 
sphere of influence of Bourne 
mouth, where an everng paper is 
published. Only one town of less 
than $0,000 inhabitants has an 
evening paper and that is Wey 
mouth. To the ten evening papers 
(Bristol has two) can be added 
two mornings, one tn Bristol and 
one in Plymouth 
The publication of a morning 
paper in a town can usually be 
taken as an indication of its im 
portance, for out of the 16 towns 
in England and Wales where 


lhat administrative 
undaries in rural 
veas such as are 
vmmon in W. and 
‘WW. England bear 
» relation to the 
shits of the popu 
ion is shown in 
smap of Wiltshire 
Social Provision im 
Rural Wiltshire 
Methuen.) 


induries have little or no rela 
1 to real life 
In the south-west there are 
a hundred marketing 
various size The 
vulation here numbering 
12.237. is mainly rural. How 
nine large centres of popu 
mm act as marketing and shop 
¢ centres for nearly half the 
ilanon. This does not by any 
is imply that an unbalanced 
centration of, say, outdoor 
idvertising in the centres of these 
vos will provide an adequat 
geht of advertising throughout 
rea In order to achieve 
desirable object it 
pay attention to the smalier 
centres. In Cornwall, for in 
¢. where there are no large 
vos at all, there are 18 such 


Ss essen 


morning papers are published 
ynly two-——-Darlington and Leam 
ngton—have fewer than 100,000 
nhabitants 

Evening papers are published 
in $9 towns in England and 
Wales and only five of them have 
populations of less than 50,000 
The pattern in the south-west is 
therefore normal in that the 
major towns can be picked out 
by reference to the newspaper 
situation. « 

Clearly. the week! 


| ' 
of considerable impor 


papers afe 
ance mm an 
area which is as predominantly 
rural as this. There are. in fact 
nany vely and we produced 
papers which enjoy great reader 
support. Their coverage follows 
chosely the patiern of marketing 
boundaries set by the bus routes 


Jory 


N THE COUNTRY 
3 Continued from page 69 : 
castwards towards the Cotswolds, 
that of Gloucester westwards inte 
Herefordshire and Wales Ihe 
rural districts mnmediately sur 
rounding the two towns are also 
comparatively heavily populated 
Although the daily traffie from 
Bristo! to Bath is naturally fairly 
heavy ‘and Bath shops are able 
to attract Bristo! shoppers as wel! 
as the other way round) the 
separate existence of the two 
towns is being carefully main- 
tained 
Swindon differs in one respect 
from the other minor conurba- 
tions. Its position and size are 
due less to historical association 
than to its conveniently central 
location which led the old 
G.W.R. to site its main wagon 
manufacture and repair shops 
here A town of this size 
naturally exerts an influence over 
surrounding districts, but this 
influence is probably less for a 
predominantly industrial town 
like Swindon than for the old, 
traditiona! cenires such as Exeter 
Poole is the largest of the 
minor conurbations, with a popu- 
lation of 87,958. This is one of 
the cases where county boun 
daries must be ignored. for 
Poole, although it lies within our 
region, is from a marketing point 
of view an extension westwards 
along the coast of the Hampshire 
conurbation of Bournemouth 
Exeter's 75,479 population is 
no measure of its mportance, 
for its influence is felt over a 
large part of the county 
lymouth is, however, the domi- 
nating urban centre of the ex- 
treme south west The two 
smaller urban centres of Torpoint 
and Saltash. although formally 
as part of Cornwall), should be 
considered a westerly extension 
of the Plymouth conurbation 
With this addition the conurba- 


tion has a total population of 
222,76 


j3e PER CENT LIVE 
: 4 
; 


eeeeeeeeeesee 


The last of the conurbations is 
Torquay. In this article it has 
been defined as consisting only 
of Paignton and Torquay, whose 


Over 75 per cent of the popu 
lation of Devon lives in the 
shaded coastal strirs 


combined populations are about 
size aS Excter or Bath 
arguments could be 

extending the 

h and south along 

or the population of 

evonshire is heavily concen- 
trated into a narrow coasta! strip 
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OUTH-WEST 


Balanced 


industries and farms 


will keep employment up 


IH six counties which 
make up this region cover 
roughly 6 million acres, that is 


sbout 16 per cent of the total 
urea of England and Wales 
The population of 3,300,000, 


however, represents only about 
& per cent of that of England 
and Wales, and taken as a 
whole the area is the most 
sparsely populated in England, 


with an average of roughly 3 
acres to every two persons 

The region is now, as it Was in 
mediaeval times, a comparatively 
orosperous one. Since then, of 
course there have ccn many 
changes in the bas industries 
which give prosperity Gloucester 
shire was once i «Co the 
countrys main w producing 
areas Now the f us broad 


cloth is produced by only a few 
firms near Stroud The Forest of 


Dean was once itest iron 
producing area in Britain, but not 
s single furnace xists now 
though its coal g still con 
tinues. However, the decline of 
id industries in Cloucestershire 
has been more compensated 
by f new ones, 
of portant at 
presen ift industry 
Mo ctores are 
loca inning from 
( Stroud to 
Bristol. which is the most hiehly 
industrialised part of the region 
Cornwall was once one of the 
world’s leading producers of tin 
ind lead Now vart from a 
few mines near ( borne and 
Redruth, Malayar production 
has killed the imdustry China 
clay is mined extensively near 
St Auste ind near Newton 
Abbot y rst ind makes 
ms contrib the export 
drive. Ma other local industries 
have dec d or disappeared, but 
a thriving tourist trade has grown 
up in recemt years take their 
place Agriculture. of course 
remains the mainstay of the 
egion: 80 per ce f the workers 
are engaged in industry, as 
compared with 4 per cent in the 
country as whole 
The two irgest cities in the 
egion are bot! sea ports, 
which owe the esemt positions 
to the promine n the early 
days f eipansiner ind trade in 
t 1Sth and !6th centunes. Here 


UNEMPLOYMENT TREND IN SOUTH WESTERN AREA 


the similarity ends, however 
Bristol is a commercial port 
slmost entirely, and her other 


major industries (apart from air- 
craft production) such as tobacco 
and food and drink manufacture 
owe their existence to the over 
seas trade of the port. Plymouth 


has followed the tradition of 
Drake and is predominantly a 
naval base The town is also 
the shopping and amusement 
centre for a very large area of 
both Devon and Cornwall and 
an increasingly important centre 
of the tourist trade 

The region has not suffered 
nearly so severely as some areas 
from the recent increases in un- 


AUDREY HUNT of 
Research Services Ltd., surveys 
the industrial and employment 

prospects. 


Table 1 shows the 
numbers unemployed and the 
percentage rates of unemploy- 
ment im the south western region 
and in Great Britain as a whole 
a. certain dates 
Women form roughly one-third 
of the working population in the 
and the percentage rate of 
unemp oyment among women in 
March was higher than among 
men (2 8 per cent against 1:7 per 
for Great Britain, 2:1 per 
cent 13 per cent for the 
south western region). Whether 
this wil! result in a decline in the 
demand for goods which might 
be classed as luxuries or whether 


employment 


area 


cent 


against 


it means that bas necessities 
such as liquid milk will be 
beyond the purse of working class 
families is not yet apparemt. The 
first result may be a decline in 
the demand for consumer goods 
such as clothes and furniture 
followed, if the present unem 
ployment trend continues, by a 
decline in the demand = for 
milk, dairy products, fruit and 
other more expensive, though 
necessary, foodstuffs 

Since the end of the “wage 


freeze” policy many trades umions 
have negotiated wage 
for their members throughout 
the country The engineering 
award of Ils. a week for men 


increases 


South Western® 


Great Britain 


Nouwe Percentage Nu “ercen age 
mploved rate unemploved vate 
December |x oo i 205,000 4 
March 1.000 ‘ 274,000 1 
June 100 ‘ «700 ’ 
December ‘00 1% wriooo 4 
March | 000 14 $55,000 21 


* Doers 


he south west tegion 


of the Mimstry of Labour 
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nd 10s. for women made last 
autumn will benefit the aircraft 
workers in Gloucestershire and 
many dockyard workers in Ply- 
mouth, as well as considerable 
groups elsewhere, 5.000 chocolate 
and confectionery workers and 
11,000 tobacco workers are 
among the classes of workers in 
the region who have pirticipated 
m wage increases in recent 
months The index number of 
wage rates in the country 
whole has risen from 126 in 
December 1951, to 128 in March 
1952. In the same period. how 
ever, the interim index 
prices rose 3 points (from 
133) It is therefore probable 
that the wage increases secured 
will be to a considerable extent 
swallowed up by the increased 
prices of essentials and will not 
be available for “extras.” 

For the south west the state of 
agriculture is of prime import 
ance. It may seem a far cry from 
the Tolpuddie Martyrs to the 
farm labourers of to-day. Never- 
theless the “six men of Dorset” 
who suffered transportation for 
their trade umion activities in 
1834 laid the foundations of the 
National Union of Agricultural 
Workers, which negotiated in 
October 1951, the latest of three 
wage increases for 
workers 


agricultural 
This means that in the 
west and south-west farm 
workers will receive about £1} 
million more in basic wages alone 
in 1952 than in 1951 

Farmers have also received an 
award The recent increase of 
£39 million in farm prices should 
do something to allay the mis 
givings of farmers who felt that 
agriculture was again becoming 
something of a Cinderella. The 
Minister of Agriculture, in intro 
ducing the new prices in April. 
said Agriculture will have its 
full share of the nation's 
resources We have tried to 
mitigate where possible the ad 
verse effect of cost increases and 
so avoid the need for undue in 
creises in farm prices 

“It (the award) should lead to 
siemficant improvement in the 
supply of home-produced food 
for the consumer. and I see no 
reason why by 1956 net output 
should not have been raised by 
at least 60 per cent above pre 
war 

With the continual emphasis on 
the imonortance of agriculture, the 
agriculturs!] community and the 
towns which serve it in the West 
Country need have no immediate 
fear of a violent dron in nros 
perity. Here practically all types 
of agriculture are represented 
end all should benefit in the long 
run from the increase in farm 


Cornwall there are now 
9.000 farms of under 
and the main sources of 
income have always been market 
gardening. milk and pigs The 
drastic fall in the vig ponulation 
during the war (from 200.000 to 
35,000) has been arrested, and 
Cornish firmers maintain that 
were they permitted to import 
grain the number could be 
materially increased 

The recent increases in rail 


acres 


freight charges are bound to 


affec: al) producers in this remote 
t of the country. One answer 
be the new light-weight 
crates which are now being pro 
duced at a piant m Hayle it is 
claimed that their use results in 
s direct freight saving of 25 per 
cem for every ton of broccol 
despatched 
Wiltshire has a comparatively 
high number of large farms, and 
the emphasis is rather more on 
production of grain of 
nous kinds The generous use 
f fertilisers has made i possible 
to grow good crops of alternate 
grass and grain on the thin chalk 
son of the Wiltshire downs 
Orchards and dairy farming are 
onsiderable ymportance in 
ind Somerset, while the 
and of Dirtmoor provides 
rough grazing for 700,000 sheep 
Finally. the tourist industry 
represents an important source of 
revenue to the south-west An 
inquiry carried out by the Social 
Survey in 1949 showed that 14:1 
per cemt of holiday-makers in 
England, Wales and Scotland 
1949 spent their main holiday in 
the south-west region. a higher 
ercentage than in any other 
region. Dorset, which is not in 
cluded in the south-west region 
is likely to account for at least 
an additional 2 per cent Half 
the adult ponulation were found 
to take a holiday in 1949 and 
the average person spent just over 
m a holiday of 104 days 
therefore, represents an 
expendrure (exclusive of 
fares) of over £20 million by 
holiday-makers in this region. In 
a recent press statement. the 
British Travel and Holidays 
Association state that a new hol 
day survey carried out by them 
shows that in 1951 about the 
sam proportion took a holiday 
away from home. but that there 
was a slight decline in the pro- 
portion visiting the south-west 
probably due to Festival of 
Britain attractions elsewhere 
Expenditure per head rose to 
ipproximately £10 in 1951 


END OF SURVEY 
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EXPORT ADVERTISIN). AND MARKET 


S.E. Asian countries rely on imports for 
most capital and consumer goods 
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Th 
All four markets are : 
at place good potentia 
ts for British capital and 


mer gol 


inet et TRAN aN 


V the fourth article of this series of on- 
the-spot reports, Henry Deschampsneufs, 
who is head of the overseas department of 
b.C. Pritchard, Wood & Partners, deals with 
conditions affecting advertising in Malaya, 


Indonesia, Burma and Thailand 
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(eneral information and 
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LAYA reaps THE 
| STRAITS TIMES 


Over more than a century 
The Straits Times has 
acquired a reputation for 
integrity in report and 
comment. Its record is 
such that the people of 
Malaya, of all races, be- 
lieve in it.. That is why 
it has the largest nett 
sale in Malaya 


More than 80° of Straits 
limes readership is among 
Asians. The Straits Times 
(52,000) has the largest 
daily nett sale in Malaya 
and its Sunday edition 
also leads in its field 


. AN 
‘late 900) 


London Advertising enquiries 
to HALL ROMNEY, 
144/5 Temple Chambers, 
Temple Avenue (Cen: 2189). 
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MALAYA 


TO REACH 
MALAYA'’S 
s 1 
5. MILLION SUNDAY GAZRITE 
TAMIL SEVIK 
CHINESE WARTA NEGARA 
MALAYS 


POH 
AND KIN KWOK DAILY NEWS 
TAMILS KUALA LUMPUR 
THESE CHINA PRESS 

‘ 
PAPERS SUNDAY MAI 
ARE A 1AMIL NESAN 


MUST SINGAPORE 
INDIAN DAILY MAIL 
NANFANG EVNG. POST 
for full details and NANYNG SIANG PAL 
TAMIL MURASt 
spec men cop es tL TUSAN MELAYL 
apply to tL TLUSAN ZAMAN 


COLIN TURNER (LONDON) LTD. 


122 SHAFTESBURY AVENUE, LONDON, W.! 
ER 7489 


PENANG 


KWONG WAH VIT POH 
PINANG GAZETTE 


x , * 
When planning an advertising 
campaign in Southern Africa, 
consult 


Noi 


NEWSPAPERS LTD 


24 Holborn, London, E.C.1. Tel. HOLborn 4144 


Cape Town APE TIMES 
PE TIMES WEEK-END MAGAZINE 
Durban: NATAL MERCURY 


AFRICAN WOMAN'S WEEKLY 
Johannesburg RAN[ AILY MAIL 


National : SUNDAY TIMES 
SUNDAY EXPRESS & HOME JOURNAL 
SPOTLIGHT MAGAZINE 
— LAN TEM 


S.} 


fran countries rely on imports—( ontunued 


faro 
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makes your baby 
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healthy 


ily, ali four 
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natter of h mnting to im im the Dazaars 
vious One th COPY s very simple and 
the wrong lirect, using words which people 
wear Euro ‘ understand, and which can 
kind { ily t to Burmese o7 
now Wear ( nes $s space enough 
yclor th the t viations, because onc 
coal x t at in Tha, for 
dinne cxample, copy will use up to 25 
xcept transit more space than the 
kh shirts Engiist gina 
tes af It will be appreciated, there 
s (mar f that producing advertising 
j ied ha s gomg to sell im these 
peans f Eastern countries calis for a great 
{ avoid il of specialised knowledge of 
jung local conditions, As | write this 
s fro the Straits Times, Singapore, +s 
always b carrying an advertisement for a 
pomt, and well-known English product being 
at as sdvertised here for the first time 
re tke ihe dominating the 
in a non spac trade mark is only tiny 
when an Yet ¢ out here has heard 
advertised of the name and will certainly 
wintries I never use it, the “chop” is what 
ere has all will be known by. So the ad 
The best tiser has bought sixteen inches 
A t he ‘ tt ! valuable space ind is 
wv” which has wasting all but one of his unches 
j tt - = 
ind wn Tha . 
. COMMERCIAL T.Y. 
\donestia, you 
ckshaws Continued from page 56 
vd, with the 1 programme was taken up by a 
ee . Who would, of course, be 
hood. In Quoted the weekly cost of $9,000, 
and t ¢ network would make its usual 
1, have urges to the producer for the 
and the pas services referred to 
n Malaya To end on a sombre note 
haws” have nmercial television May not be 
de of all sugar and spice Ihe Ameri- 
ww casy it cans have found that radio sticks 
RES Sves7 firmly and that with the enormous 


costs there of television many 

ts prefer the former after 
g had their wings singed by 
the latter 


In Brita must be careful 
» te i this new experi 
m medium of advertising 
fh tien 7s We miust remem 
experimental, par 
of a sponsor 
expect a return for his 

nvestr 
If he doesn't get tt. commercial 


teicVision May cease almost before 
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German threat to Britain's 


Scandinavian markets—2 


German cars are now 
favourites in Denmark 


1 ENMARK~ even” more 
than Sweden has been a 
fine market for Britain since 
the war. Britain held a domin- 
ating position. Other countries 
were unable to offer serious 
competition, either because of 
the after-etlects of the war or 
because of currency difficulties 
This situation has now changed 
drastically As in Sweden, so 
Denmark: West German compe 
tution is increasingly threatening 
Britain's markets 
Before the war Denmark was 
a very good market for German 
roducts, and judging by recent 
developments, the Germans are 
litthe time in starting to 
sh themselves in this 


atest report from Den 
mark's Handelsstatustishe Meddel 
elser gives a very clear picture of 
the tendency The following ts 
an extract from this report 


By JUST BORTHEN, 


Scandinavian manager, 
Joshua B. Powers Lid. 


The first article in this series of three 

dealt wuh Sweden this one covers 

Denmark Both insist that British 

exporters must adopt more aggressive 
advertising. 


published article about the 
types o cars registered in 
1951 the official Danish 
bureau for reg ation of motor 
vehwies 
revealed German passenger 
cars now ve a noticeable lead 
over cars imported to 
Denmark is specially the Ope 
products and the Volkswagen 
that have changed the picture so 
much in Germany's favour. In 
fact, German progress on the 
passenger car market in 

mark is s© enormous that 
according to the official figures, 


1451 

April 
West Germany ~~ 
United Kingdom 


West Germany 
United Kingdom 


Imports in wal. Kr Pexports in mul. Kr 
ry 1asz 


Apr i April 


4 
it an 


Jarmuary 


As seen from these figures 
Britain's exports to Denmark in 
April, 1952, have dropped by 17-7 
mil. Kr. compared with the same 
month a year ago Csermany 
whose exports to Denmark have 
risen steadily since the end of the 
war, has shown an increase of 
$-§ mi on the same 
parison The figures for 
period January April, 1951 and 
1952. give a comparison even less 
favourable to the United King 
dom It also appears that 
Germany is selling more to Den 
mark than Denmark sells to 
Germany whereas Denmark 
should have a favourable trade 
balance with Britain 

The main question now is 
whethe the Germans get so 
much of the Danish market be- 
cause of trade agreements, or 
whether they get it because of 
their tough selling supported by 
aggressive advertising Or is it 
that UK. exporters are so used 
to having a large share in the 
Danish market without competi 
tion, so that they are not doing 
enough tk tain their posi 
tion? Is Br t neglecting her 
advertising in Denmirk? 

To get 4 g00d picture of Ger 
man competition in Denmark, let 
us take the motor car field as an 
ex 


recentiy 


‘rmany accounted for very 
50 per cent of the regis 
trations in 1981. Britain, USA 
and France, in that order, shared 
most of the remaining SO per 
cent 
The car market is only one of 
the many threatened by danger- 
ous German competition in Den- 
mark. If the fight for these 
markets is not taken up seriously 
sh exporters, sales of 
ods in Denmark will 
take a scrious knock 


ry 


Bérlingske 
Tidende 


JOSHUA B. POWERS LTD. 
| 14 Cockspur Street, London, 5.W.1 


ADVERTISER'S WEEKLY 


IN DENMARK — 
HJEMMET takes you home 


if we at Hiemmet have seemed to hide our light under a 
bushel in recent years it is because, owing to the crippling 
restrictions on paper for Danish magazines, we have been 
more pre-occupied with finding polite formulae for declin- 
ing advertising orders than with trying to secure them 
Now that the position has improved somewhat (paper is 
heavily taxed but we are allowed a little more of it), we 
can invite British advertisers to consider the enormous 
impact of Hiemmmet with its steady, pervading influence 
reaching into every corner of the Kingdom 


“Hiemmet’ means the Home’. and Hjemmet is an intimate 
member of the hundreds of thousands of families where 
each week's issue lives until replaced by the next one, 
when it is as often as not passed on to some other family 
Through Hjemmet you reach about 25%, of Denmark's 
homes—for the most part the wealthier homes where 
imported goods are most appreciated 


HJEMMET 
DENMARK'S LEADING WEEKLY 
Audited nett sale 243,074, July to December 1951 


Exclusively represented in Great Britain by 
JOSHUA B. POWERS LTD 


14 COCKSPUR STREET. LONDON, 5S Ww! 
Telephone Whitehall 3366 


First Choice of most 


National Advertisers 


in the Nederlands is 


de Volkskrant 


Holland's Largest Morning Paper 
* 
Over 40°, of the population of 
Holland is Roman Catholic, and 
“de Volkskrant” is their paper. 
* 
Over 150,000 copies 
per day 
* 


Write to the Managers for Great Britain 
WILL KITCHEN JR. LTD. 
131 FLEET STREET, LONDON, E.C.4 

Telephone CE Niral 1960, 3133, 3754 
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CONDON 


4 Mox Bemrose moves 
a 


Mainly Personal— 2. 2h. 
returns to copywrit- 
ing: Presentation for 


} M. Keynes's Political Economy 


a words 20 yes inger.” Warren Seymour: 
ud. ; 4 U) 
He w one of the fourth genera y P l we George Girardet on 
m of the Bemrose firm MTV Tie ree f ‘ flying visit Soft 


* . eINg CH CES S one es answer—in verse 
RETURNING to | is) : . 


By CONTACT 


During 

“ na h pr 

that journal. Deserv 
h ‘ 


Ogden's 
have t wit Bob Freeman 
company for his new 

{ . , ventu 1449 


Higham had MISS HS. O'B. HOARE, who 
Gs v i 1 Colwyn at Caxton Hall 


Higham laun 
few months 


BUSINESS 
Ogden i ‘ 
his best 


Benevolent 


Oxford M.A. (Modern Lan 

s), she represented her Univer 

ride swimming 

t “<a swim 

der mem 

Ghd 

men's ice 

ind cap- 

t ner hockey 

I natio matches in 
ind Paris 

. * . 

It MAY BI ue to the weather 

hu * of 5 \ 


owadays seem 


ADVERTISING MANAGER’S CORNER 


‘ P 
uff ng 


Ct or BB»? 


me ft n, suggesting t 
There's lot ou ; the right note when , ag tare at least as bad offend 


spect as women 


you're out to 7 “ istomer. We mention 
this because so muct the stuff around these 
days is just that litt tf key that makes all 


the difference betwee flop and a first-night 


be no expert, but he 
h in your advertising, 
i natural ear for that 


dito: of 


ASSOC LA Le f to t upon the men 


act is getting the bird 


: . ; rector 
isiness, get Harris to eo eee le - 


tion of 


execute " ‘ tv on vour behalf, and . nee dng ye ; d tor of WEEKS WISECRACK 


you a bigger audience. *x 
wonderfu! ~ 
distinctive showeards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 
HARRIS ADVERTISIN K INGLY STREET, LONDON, W.1 ed —_ : 
95-6 : ! f one of “She's the bold faced type 
: and ultra repulsive!” 


; he a ' 
J and managing du iT 
‘ ind i } 
q { 1 P a aemall 
% A m 
as ° 
é ‘ ‘ 7 
: “ 
‘* ® *) ; 
p i Oaden. who ha encd } ietom Le H He founded 
d “ by Lady hief du y sold his in 
: ha - : tto W. J. Brittain 
, ter § ly s f “ ded, when . . 
i “ a kn 3 “ “ 5 he went t Mr. Girard was, befo he w 
Buyers ¢ aiel Berlin as “ mdiem, with with Crawford's j Wa 
‘ a nly , . of . His in tt nd Grat & Gillies 
“ Donald / M d . 
M or 2 
VW Hemrose 
7 WHE 19) 
“ I h 
M i . ! > * * 
N Ih 1 v Mr Within 
\ i 
Clu { iT) ) Recor 
>, M Au ‘ n "1 j . y % ot 
" M d ¢ any publ markabl rccomplishments, Jom ‘ 
| ‘ ‘ = i g has com ng | nti Lid., 1942, she becam 
{ vw Sey » giv up publicity nag fo years later 
os i 1 M to ; f i 
: j ¥ “ ‘ we } Institut S} ' ncy med from this 
a 1 py until Mr. Oxder ome into a ship ai u ’ ha low gnec < thi 
i In | h Mr B is soe e a lo f Public Rel nal, Pub position and is working for the 
oan ob ne left tebind poe ge = R , which he f ded. Th b} "| Industries Pe 
oe d “ Nar James Brown, subseques = % f the Ir willmake a =A : 
2 seine director of Amalga d d = of it aa 
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" . kK \ LETTER from Theo Feild oO wh , ‘0. can 
sho, at 89. s living } t ment brow 
i " > srw 5 é wala \ 
iM Paignton, gives me the sad news Ns nd j bl tatus * 
‘ - j j / \ 
*4 , f the death of Mrs. Feild fter hecaus h pany for 
fig? i ‘ 7 very short illness Mrs. Felden which hb work wluced an 
‘ d s the 
a handmaid fd sles, 1s 
a viously : t t Yet 
 &§ h pp what Mr. Seymour 
2 1 enamine a did. He | ilw sisted that 
sf put la t nal work t { verse 
- eee his view mercly a to the head 
4 for ad @ and put The following deathless epic has 
x % = At his t k he | ched n perpetrated by J. H. R 
- lare t work nformation y he ( & Belding 
i. ish fo Governmen ‘ yi t harge of the Odo-Ro 
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v who, secing the latest Odo 
4 witt Ro-N j he Underground 
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Recommendation indeed... 


.. where municipal experience is required, 


advertisements in. .. The Municipal Journal 


_ will suffice.’’ 


. a quotation from the recent pro- 


ceedings of the Metropolitan Boroughs 
(Organisation and Methods) Committee. 


This is a strong official recommendation 


towards advertising in the display pages of 


The Municipal Journal, because — as 


stated in this Report — every local government 


officer reads the MJ each week. 
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THtAl 


Kensington 
amd cf? 


* spa px and 
So 


Adverts 


al . 
THAT newspaper 
‘ . 


bdward 


New nen 


Salford 
F xaminer 
and Stretf 


“ arringt 
rercfanm 

* * 

[HAT boys 
hools are editing Y 
today noght f 
Manchester F 


ind girls 


ening 
. . 
[HAT O'Rennedy-B 
dublin produced 
sted = newspaper 
ming a port of 
rts Lid.. have | miret 
tf ISBA 
, . 


Al vin & Hugh 


press comn 
rans rf 
the agency 
celebrations 


port 


Arther ( urd, 


’ “ ' ng ' 
Philip Hudgell, 


from diff 
ith Chron 


ENIOR 
YWRITER 
AN TED 


BY CLIFFORD BLOXHAM 
AND PARTNERS LIMITED 


Perhaps the best 1 specifying the kind of 


copywriter we Want is to indicate our working 


We a « 


situation clos« ’ 


method chent’s marketing 


having an exactly 


stated brief, t duce advertisements 


that are bott disingly sound and 


This 


you 


creativels is not an casy 


method of It think you can 


play Managing Director 
career and a limited 
best 
Clifford Bloxham and Partners Limited, 
Chandos House, Palmer Street, S.W.1 


number Of cxample you at your 


chairman 
Tree 


nolure 


Hu director 


Govette of the 


THAT EF. Hayes, | 
‘ | 


Stevenage De 


manager 


the head 


1 week 


ss Adv 


ADVERTISING 
DIARY 


Gazette 
BANKRUPTCY PROCEEDINGS 


Ronee Ne Mow 
i M i) 


NOTICE OF DIVIDEND 
Hw t 


Penk & se Road 
Hu 


& Plotterga 


CHANGES OF ADDRESS 
. vp — lag pane ol Ua _to 171 


Export Advertising Service Led, 
Old Bond Street. London 


. 


of Sameon 
Press 
” 


Housing 


Jury 10 


Clark & 

about ur the 
the rivht. ft Ri 
and Local 
f Samson Clark & ¢ 


Ltd 
Bay 
Harold 

extreme 


Ltd 


Company 
symbol 
Hon 
ernment 
ym pany 


velopment Corporation 


Agency print house 
at Stevenage 


Harold Macmillan 
Housing 


Minister of 
ind Local Government 
id a commemorative 
Friday in 


stone on 
hall of a 
Stevenage 
Press, an off 
Clark & Co 


the ¢ rance 
built at 
Tree 
Samson 


factory being 
for the Bay 


ot of 


this factory, which is 
f to be built by 
Development ( 


in 


the 

Stevenage 

orporation, and 

completed in about six 

s time, will be transferred 

nson Clark's printing depart 
now housed in the agency's 
mer Street premises 


ceremony gives me a 

said the Minis 

irstly have a long and 

interest in the print 

Secondly. I am 

pleased to see a fine firm with a 

splendid standard of production 

coming to one of the new towns 

to carry on work of vital 

mport this country 
vy in the export field 

‘Green Bay Tree’ 

will long flourish in Stevenage.” 

Miss J. A. Reynolds. chairman 

Samson Clark & Co.. planted 

1 bay in the forecourt of the 


pieasure 
' 


usiness 


ance to 
~— rhe | 
especia 


I hope the 


tree 
factory 
She explained that after the 
war Samson Clark found a press 
nz need to expand their print 
ng department and an equally 
irgenmt neoessity to extend the 
facilities of their advertising busi 
ess. No suitable premises could 
be found in West End 
London but Stevenage 
Town proved the answer t 
problem 


the 


Sir Thomas Bennett. chairman 
Stevenage Developmen: Corpora 
tion. welcomed the Bay Tree 
Press to Stevenage 

After a buffet luncheon. many 
of Samson Clark's guests toured 
the new town by motor coach 
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Have you had your 
1952 
ADVERTISER’S ANNUAL? 


TY WOUSANDS of chasers & addremes, tele 
phome qumbers, «lame «res, press Gays, A 
peromnel, cic. empiaizve pour eced for the The NU. i 

1952 ANNLAL Bat you'll beve to act promptly N AL in Brief 

i »ee weal & copy: when pre-peltication reserve Britivh Newspapers and 

tees teve beem mel ve) few copies wilt Periodicals, Rates Sites 

yg and the may be Sereens, etc; National Ad 

ome them. 7 ‘ . 

WHS the 1952 ANNLAL sloee you cam: sa ~ y wane 
Overticing campeign dows 
space rules, shines, 


Technical Publications, Ad 
vertising Agents and ( lenis 
Poster Advertising ( ontrac 
tore C ommeroal ane 
Studios; Fortign Publice 
tions with London Offices 
Britith Ad Agens ant 
\ Printers, Ink 
Typefounders, ete 


As orders for the few 
remaining will be 
filled in rotation 


FILL IN AND POST NOW-~) 


48,000 of these display units were produced byjautomatic Business Publications Lid. 180 Fleet St.. London, EA. 
screen process printing, with ten variations of copy-matter 
and colour. Carrying dummy cartons they fold completely 
flat for packing. 


déaen apvcatising 


OF ADVERTISING 


46 BROADMEAD- BRISTOL | - TELEPHONE 26817-20460 


Please send us by return one copy of the 1952 apverriser’s 
ANNUAL, for which invoice us on despatch at the post-free 
price of 40s 


Name 
Address 


Awa 
Overwa: 405. cath with order, please 


' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
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1; | The P hey cl 
Consider ~~ re br a for with 


ANew, Quick SERVICE, s32::2'00c20cayv 


& best for your advertising. 
exsent ith and Re Mac hi! 000 
the facts ow ner A BB high ——¥ Both = 80 readers weekly at a cost 


features of business upon which The Strand Lithographic Co have of approx. Id. per 1,000 
built ap customer-satisfaction. You are invited to contact the address 8 2 rs.ci 
below—- Terminus 2691—where you will receive courteous and immediate pe C,H. 


atiention 4 alent lf you wish to be up-to-date 


Many concerns find the Strand comprehensive service invaluable 8 must for your 
Simply supply the basic data then the Company handles the job from appropriation. 


> fe 
idea wo finished plate ready for your machine BOLTON STANDARD 


THE STRAND LITHOGRAPHIC CO. LTD. sree 


157 FARRINGDON RD., LONDON, E.C.!. Telephone Terminus 269! (4 lines) 
Tachbone!ia7 


STEREOSCOPIC COLOUR 
PHOTOGRAPHY 


A new and powerful salesman 
enterprising, with every copy getting DETAILS FROM »— 4 
into the homes of the people of BEDS. 


te | 
MERTE "ana BOCKS."5 mrad ys \eedoh) b nOWCARDs ¢ 


copies week! Acorn 2563 


' " CARDS STRE Aye 
HOME COUNTIES ADVERTISINGGIFTS Zoster wt 


We cater for gifts in all 


s 
WEWSPAPERS GROUP) © once coterie or 10. 326 
PER 


Ask for Mustrated cata onk ja a 


4 / OM, SSL | SUCSCREEN ARTS C2 


97 SHIRLEY ROAD. CROTOOR 
aOOIrscOmet Bt4ar-8 


. miGMEST GRADE Pt avic Photographic Enlargements 
131 Fleet Street, E.C.4 Central 1960 CLEAN © SHARE ex Sees ; in all sizes up co 60 aq. ft. in one piece 

ia eiiveey 

Head Office LUTON Phone 5050 h atl ented a The Autotype Co. Ltd, Brownlow Rd. 

Manager Cloude W. Gilder sy : London, W.13 EALing 269! 
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ATIVE RTISER 


Camera take- 
pictures 
under water 


4 i 


Print and public 
morale 


Kirkby 
Howe! 


Regent road atlas 
: 


WALES SHOWS THE FLAG 
“ snow 


‘ 


’ 
graphic view 
near the Op 


St David's Cathe 


Exhibitions « Displays 


TELEPHONE 


Tr ee 


Services < 


Commercial Artists Cut-out Letters 


FASHION 
ARTIST 
LADIES CHILDREN . 
MARGARET JACKSON 
104 Stainburn Crescent, Leeds, 7 


display 


\ 
| 


co. OOK'S 
DISPLAY PRODUCTIONS L 


124 Ladbroke Grove, W_10 
"Phone PARK 66524 


EXHIBITIONS « DISPLAYS © SIGNS 
FLUORESCENT SPECIALISTS 


lettering 


Cut-out relief lettering 
ready gummed, |2 types, 3 16°83" 
LONDON INDUSTRIAL ART LTD 


33 Jubilee Place, S W 3. Tel. FLA 6816 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 

T. ROBINSON 
STtEbioOs, LIMITED 


72a Plough Rd_, Battersea, S.W.1! 
Tel. Nos. Bottersea S300 & 4866 


WHAT'S YOUR LINE? 


Photographic exhibitions works 


mation re tment schemes 


{ you want y jeas to meet y 


tomers, pre-arranged by y © the 


best advantage, use « 


B.CLA. 


TRAVELLING GrrLay CASE 
Patent No 676 

for adaptetions t t a requirements 

ond fu formation of 

opply t 

G T. HOUGHTON, 

4. TACHBROOK ST. LONDON. 5 W | 
Tel. TATE GALLERY 6859 


Standard node 


| 
| 
| 


The CHANGEABLE PRICE 
TICKET specialists 
tn off sixes For oll wees 
Trade terms on request from 
CAMDEN PRICE TICKETS 
48 Westbourne Gardens, Hove 3, Sussex 
Howe 39684 


DISPLAY ano 
EXHIBITIONS LTD. 


167-171 QUEENSWAY, W2 
Phone : BAYewoter 229/-2 
EXHIBITIONS STANDS 
AND DISPLAYS 


packaging 


@Lsrows ORDER DEPT = 3 All Saints Rood, W./! 


Tel. PARK 943) 


rere Ont) =«6OLeORe Orr 


Signs 


PAINTED PUBLICITY 


AND SIGNWRITING CONTRACTORS 


Established over 9 years 


FROST & WARD 


17 CHILTERN ST.. W.1. WELbeck 3563 


ms KERR STUDIO 


17 FOURWIER ST. E.1 -BlSworscare 1862 


M goes Cite 


mm Brass blocks for Foil block: ing on 
—< a LIMITED card or plastics. Bronze cutters 
24 HOLBORN. LONDON. EC! for cutouts. Cutter crush dies for 
showcards etc Steel dies for metal 
NOBBS & AYCKBOURN 
14 CLERKENWELL GREEN, E.C.! 
Est. over 40 years 


Blocks & Dies 


BRASS BLOCKS & DIES 


Silk Screen Materials 


CLE 6474 


SILK and 
SCREEN 
PRINTERS 
SUPPLIES 


GRORGE HALL'S 
of course! owe 


ondon, 
+ Mermper ead SA58 and Glederone 47 ‘ 


Advertising Novelties 


GEORGE HALL 
tt) Well 


LTD 
ngton Road, South, 
STO 3375 


(Sales) 


Stockport. Te 


BALLOONS for 
ADVERTISING 


Co. Ltd, 
Printing 


The Surrey Rubber 
have been Balloon 
Specialists for almost 30 years 


Mechanical Displays 


Balloons in a full range of sizes 
shapes and colours, also in gold 


DISPLAD LTD. 


CASTLEFIELDS 


MANCHESTER 15 


BLACKFRIARS 0856 


THE CHEERFUL FIRM 


and siver 
SCREENASCOPE colour 

AND THE ILLUMINATED printed 

MIRROR SIGN 

= AUTOMATIC co. LTO. 
sof Advertising Devices 


Hong a Works, Exhibition Grounds 
Wembiey, Middlesex Wembley 5997 


and two and three 

combinations an be 

up to 12 words with 
Trade-marks, Crests, S$ 
other illustrations 
ated. Send for 
List ond specimen 

CHURCH ROAD ASHTEAD 

Telephone 223 


gan or 
incorpor- 
lustrated Price 
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‘Supplies al 


oe - —_ 


Silk Screen Services 


Photographers 


General Printers 


PHOTOGRAPHIC 


PRINTS 


Any Size—Any Quantity 
Write or Phone 


PHOTOWORK LTD. 


AND 
LILYWHITE LTD- 


73 Baker Street, London, W.! 
Tel. Welbeck 0938 9 


a eI 
Advertising « Industrial - Editorial 
and Colour Photography 


A. Cc. K. WARE 
(PHOTOGRAPHS) LTD. 
Metropolitan 9436 
Pomeroy House, Basinghall St., London, £C.2 
& 


COLOR 
PHOTOGRAPHY 


(employing new neganve 
pomitive process 


Prints in full color 

Economical price 

Quick delivery 

Phone CHAncery 3416 
COLORGRAPH 

} Breams Buildings, E.C.4 


Chichester Kents 
a Chancery Lane WE? 
COMMERCIALLADVERTISING | 
PHOTOGRAPHERS 


(MATTACOL' 
| DISPLAY PRINTS | 


From postage stamp to poster 
m single copies or quantities 
SCOTLAND 
A. NIMMO 
13) Wilton Screet, Glasgow, N.W. 
LONDON AREA 
ROBERT P.HYMERS LTD | 
17 Clifford Se. Wt MAY far 6766-9 | 
| NORTHERN AREA | 
Ny DIXON, s Hillingdon Ra 


Scretford, Manchester 


Longford 2647 


4 queen wecronta ST €C4 
City 2hse 


niane poe PRIN TENES 


1953 ADVERTISING CALENDARS 
Samples and catalogue illustrated with 
coloured reproductions now ready 
Early orders are a great advantage. for 
they will ensure delivery to you at 
your stated date. New subjects — Fin 
up gris, landscapes. dogs. et Printed 
and Published by CHEVLER STUDIOS 
Princes Risborough (4!) Aylesbury 


TRADE 
PRINTING 
LITHO 


Photo-O ffset, Multi- 
colour work, Showcard 
Prints, Posters, etc 


LETTERPRESS 


Four Colour Process 
IMustrated Catalogues 
Brochures, etc 


F. W. WHITE & CO. 
Letterpress & Photo Litho Printers 
ALBION HOUSE, NEW NORTH ST 
THEOBALDS RO. WC! HOL. 943) 


Process Suppliers 


PLATE PROTECTOR 
SAFEGUARDS 
PROCESS BLOCKS 
TYPE FORMES Etc. 
AGAINST DAMAGE 
IN TRANSIT 
AND CORROSION 
FOR AN 
INDEFINITE PERIOD 
Simple to use and very economical. 
Small sample supplied on request. 
THE S.D. SYNDICATE LTD. 
46 EARL ST., FINSBURY, LONDON, EC 2 


Telephones — Telegrams . 
ESSOLECOP, 


BISHOPSGATE 
68) | 6812 
7001 


FINSQUARE, 
LONDON. 


DISPLAN 
SILK SCREEN 
DESIGN 
EXWIBITION 


ADVANCE 
PUBLICITY Ue 


\A9. WARDOUR SI \ 
LONDON Wi 


GERRARD 8236 ( >) 


ORO e eee e eee e ee eee eens 


"MULTIPLE SILK 
PRINTING 
Posters, Banners, Display 
Units, etc 


METROPOLITAN PUBLICITY LTD 
242 COMMERCIAL ROAD, EE! - 
Stepney Green 1522 - 


42, HOXTON $@. LONDON M/. 
CAE. 2354 


FOR QUALITY ey 


SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


we yas 


See 


14 WENDEL. BO. Lowoon wi? 


SHOWC ARDS 
wintDOw BILLS cur 


LICENSED DAY ~-CiLO 
Continued on page 87 


ADVERTISER'S WREKLY 
Publications News 
And Notes 


New journal for 
the Home Guard 


A new monthly magazine Home 
Guard and Civil Defence Review is 
o be published in September by 
Pennen Pubhcateons Lid 

The Review will contain author 
tucles by cxperts, full sup 
given by the War Office, 
jome Office and other Government 
departments concerned. 

Advertisement rks Ma ges ss 
LA ”, Rebiasca 


tative a 


nort Peng 


. 

unten Murer last week enter- 
tained 80 overseas and = British 
nurses at a receplion at Stauioners’ 
Hall Guests of honour included 
Sidacy Hodgson, past master of the 
Siauvioners’ and Newspaper Makers’ 
Company Every guest was given 
a card of welcome contaiming a full 
colour plate of the memorial window 


. . . 
Coronation specials 
Plans are being advanced in many 

more publishing houses for special 
Coronation iwseues of their journals 
Newnes-Pearson are preparing 4 
special wsue of Country Life which 
will be published a few days after 
the Coronation ceremony Priced 
at 10s. a will have 196 pages, size 
13) m. « 99 in., which ws shghtly 
larger than the normal issue hi 
will have a square back binding with 
cover in full colour and gold 

A special issuc of The 

(Cromwell Publishing Co 
contain 
m colour 


Queen 
Lid.), will 
180 pages including several 

It will have a full colour 
and will sell at Ss. instead of 
he normal 2s 

he Lady announces two Coro- 
nation Year special imsues: Celebra- 
tion Number in full colour, Ma 
28; an enlarged number in black 
and white giving a full report of 
the event, June fi 


cover 


Nurses’ War Memorial 

Chapel in Westminster Abbey—-the 

fund for which was sponsored by 

Nursing Mirror 
> 


in the 


* > 
With a total of 288 pages the July 
issue «of )6 Mechanical Handling 
(Associated Hliffe Press) 
journal's second largest. 
tains a full report of f 
Mechanica Handling Exhibition 
and Convention which it organised 
at Olympia last month 

* . > 

Overall sze of The lroamonger 
has been enlarged from 54 in. a 8 

to 6 in, & 84 in. to permit better 

of editorial octane 

sements Times 

has been adopted for ux 
rial pages, and the “Editorial 
nts and general information 
subscripiion rates, publica 
tion date, etc., are now grouped on 
the right hand page “fore the 
edinonal section 

* * * 

New feature starting this month 
in the Manufacturing Clothier is a 
quarterly Cloth Buyers 
Guides,” giving seasonal informa 
tion on cloth trends and develop- 
mems 


series of 


* . 

New rates announced by Argus 
South African Newspapers Lid.: 
Rhodesia Herald, ~ fd i single 
column inch a 7) 
per single column a 
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ADVERTISER'S WREKIY 


“The Archers’ 
a shoe tie-up 


Jury 10, 1952 


in 


Rebiasen £46. agents fo Fairy. A 
2 new campaign f his =product 
i HH V which has been using several test 
i , New chlorophyll toothpaste Bets — menadione adverinement to 
‘s - z 8 gc by “ photographs of the 
dvs who gay hen how oncen 
thee of Sager & Varner } ‘eainpaign of the year Hof yt Fh 
bn a i a. sah ned mo a srp dy Frances 
Ow L What is described as “pre Marshall, the fashion artist. 1 
; ° mM the biggest toothpaste —— ACCOUNTS MOVING scheme covers national press and 
a ool k , Pate of the year” will launch a new ° 9 ° olou idv ong im women's 
a G - chlorophyll toothpaste — Men- Mellin s sign Tha ga zines 
Resghten (“Mike D tavol, a Pepsodent product— at Pictorial * . ° 
‘ i —_ the end of this month. icto Robert R. Buck & Sons Lid., hav 
d . ¢ The campaign will include half Pictorial Peblicity Lid., arc (aking uroduced Plusmore shirts with 
spy ect im national daily newspapers over the advertising for Mellin’s spare collars and two spare cuffs 
A d full-colour pages in magazines Food Lid A campaign will begin They a being advertised in px 
i Nes v \ powerful poster campaign will n September using national news xticals and with displays and leaf 
{ d “ GtTtfew i spport the heavy press advertising papers and magazines Blocks available for loca! 
i ; “w od there will be an extensive dealer * dv sing Agems Ashburners 
(ucen, Sp “li W . d campaign Rathbone Publicity Ltd, have Ltd. (Manchester) 
; , > \ ple selling angle will be used been appointed for Dimeco (Great 
ud Deors ct “ will be stressed that the chloro Britain) Lid distributors of 
Phukp Arch Ih hyll coment sweetens the breath nachine tools Gibbs are offering a free junior tube 
wh " s gums and prevents tooth e e with every tube of their S.R. tooth- 
ud ¥ aS efficiently as any other SBewards Pees pavedtidns Ltd. paste. The offer is announced in 
d hook d . wh mgeredion (Manchester). have taken over the national daily and Sunday papers, 
~ s ' eo handled The scheme will be handled by idvertising of Studhome’s, the including «a half-page in the 
i g Frank Gayton J. Walter Thompson Co., Lid. Lamenster dient “Sunday Pictorial.” and in full 
und du g In addition to launching the new . way pages in women’s weekly and 
' sheen) wihpasie a competition with ° wl ” general interest magazines. Agents : 
. . . “) in cash prizes has beer NEW ACCOUNTS Lintas Ltd. 
PUBLIC RELATIONS ACCOUNTS | ##Mised in connection with Pepso. | 
othpaste. It ties up with New ‘bra’ in the 
The Indie Ju Mi Ass irrent “boy mects girl’ Pepso A pilot scheme for Duse chloro 
{ Calkutla hb “my ] nt campaign autumn phyll deodorant tablets is running 
vow York ft ‘ 1 Walter Core of the slogans used ’ n Crovdon The campaign includes 
Thompson Co ltd r ™ sdvertisements is At the S. C. Peacock Lid. (Liverpool) ocal press advertising 16-sheet 
wy) woent | saw her | knew have been appointed handle posters and point-of-sale material 
“ud 5 npetitors will be presented wih publicity for an new type Th logans being used are “In 
{ ; te i slogans such as At my very Wf brassicre to be mark d in this ( ydon th news is Dusc and 
Mice of JWI glimpse I realised and oun m the kt is of Use Duse and be odour free 
for the LIMA a have to complete the sentence American origin and ing manu \goms Auger and Turner Lid 
he London office } j prize will be £750, second ta d by one of rgest under * 
i Num and the third £100 “ firms in th y, but m 
details a being ised unt Golden Valley Colours Ltd... ar 
Septenrh Th promotor im a new series of advertise 
will include demonstrations nems in track ournals he 
eure display ' and a ypogn, handled by Ford Adver- 
- 1] press campaign using full tising Ltd. (Bristol), will feature both 
‘ half pages in women’s maga arth and tine colours 


CURRENT ADVERTISING : 


Howard McLean 


ARTIST PARTNERS Ltd. 


9 Lower John St., London 


represented by 


| 
W.1. Gerrard 1157 (3 lines | 


Commusstoned by 


MATHER AND CROWTHER itd. FOR SHELL-MEX AND B.P. Led. 


NEW CAMPAIGNS 


new 


has been 


twist to soap 


advertisin 
mroduced by Lambe é 


* . * ee 
John Halifax Ltd. (Leicester) +. . 
wae Gate aeneiennd aiean ton Oe Kight-page inset 
Haydn Mosier) Ce Lid = The Avon India Rubber Co. Lid 
ook an cight page inset in the 
White Advertising Lid. (Birming urrent issue of Motor Cycle in the 
ham), have been ypomted for orm of a “Report on the 1952 
Walls Lid makers of Firemaid Senior Tu It included action 
ontinuous bu nn The pictures and details of the race, a 
ampaign will cov ionals, pro st of Avon successes in other lead 
neal weeklies s magazines ng races this year, and a two page 
ind trade press irticle on the new Avon 16 in 
. tyr The copy was written by P 
Auger and Terner Lea. (Glas Hutchings, advertising manager of 
gow), have been appointed agents Avon rubber, while their agents 
for City Styles of Glasgow. manu Nelson Ady Service Ltd., 
facturers and distributors of men’s wer responsible for lay-out and 
ind women’s clothing placing 


Roberts Windsor soap moves: 
change in marketing policy 


\ new marketing policy and fumes will be featured in the appro 
stvied advertising follow the priate season. This month Dianthus 
taking over last month of the Ss being featured; next month it 
Roberts Windsor soap account by will be Fern 
Dortand Advertising Ltd. A spokesman of Dorlands told 
In the past th n emphasis ADVERTISER'S Weexty that the new 
has been on the firm's Brown ipproach was being made partly 
Windsor soap On f the tasks because of the terrific competition 
f a new advertising scheme will be in the soap market In the new 
nak« more get lly known idvertisements they were trying to 
hat Roberts Winds also make keep away from the usual type of 
“ther soaps illustration adopted to sell popular 
For this purpose the new scheme soap-—the film star and pin-up girl 
has been built round a “Soap of the type Instead there would be illus- 
Month” theme The nine soaps ‘rations of classical beauty 
which will be featured in turn are At the moment the c impaign 1s 
Rose Dainthus Fern Gorse, confined to the Daily Mirror. but 
Lavender, Lilac, Musk, Honey and there is a possibility of an extension 
Brown Windsor The various per- 


to the other national dailies later 
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Jury 10, 1952 


I jraw a iime as fine 
= broed as a brush « 
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= «4 cobweb. or 
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JOSEPH GILLOTT AND SONS LTD. 
beewrie Woras, ¢ . 
, en » Br sage 


tes memghes@ 


i anton bh ge 


SAMUEL JONES 


&CO.LTD. 


53,VICTORIA ST. SW 


} 


The display on the Hein: stand ai 
poli Presentation of the products is 
imudiv id aaali > 41 previous extubitions 


The 


of preducts im 


sald 


pyramids 


samples are from ithe 


the 


it has been cust 


viand He 


Food Fair re presents a change in 
onfined to selected exhiti shown 
show masses 
mma hire 


iaies were th 


mary to 
includes a bottling 


Pick and Assox 


erley 


Fish leap,tea-pots pour.and 
Dutch say it with flowers 


Attendance figures for the first 
few days of this year's “Food 
Fair” which opened at Olympia 
on Saturday, were up on last year 
H.M_ the Queen had a pre-view 
% the exhibition on Friday. h 
was opened on Saturday by the 
Minister of Food, Mr. G. Lioyd 
Creorge 

One of the most colourful spots 
n the exhibition is the 18 stands 
sponsored by the Dutch Govern 

It is estimated that 4,000 
wers will be used through 
the exhibition to decorate 
stands 
Peck Frean stand contains 
nearly 200 package designs by 
Richard Lonsdale Hands & Asso 
ciates who designed the 
stand A feature of the design 
is its simplicity This is the first 
trade exhibition Peek Frean have 
attended since before the war 

One striking exhibit is that of 
the British Fish Canners Ltd. who 
feature a working model of silver 
fish leaping out of the sea into 
the cannery 

The Brown & 
stand is split into 
with — the slogan 
Polson’s products 
ind seasons.” Permanently 
teapots, showing the differ 
ence between well-made and 
are a feature of 


sso 


Polson Ltd 
four seasons 
“Brown & 
for all meals 
pour 


nade tea 
ms stand 
idea by George Mason 
& Co., Lid., is that the public are 
being allowed to fill and purchase 
+ minature bottle of O.K. sauce 
for 2d 

“Mitcham Maid” marshmallow 
creme, a new product, is featured 


— 


PADDINGTON 
ADVERTISING 
COMPANY 


37 SPRING STREET w.2. 


Fon GOOO aettagie 


SIGNWRITING 


Te MEET EVERY REQUIRE enT 
REGINA STUDIOS SIGNS A DiSPLAYS LTD 
? settee #046 “an wr 


“ 


Specially manufactured + Pees 
Frean & Co., Letd., for ther stand 
at the “Food Fair’ are these two 
miniature packs —-replica Mrs 
Peek Christmas Pudding nd of 
the 9 ib. full size Peek Frean biscuit 
n Both were designed by Richard 
Lonsdale-Hands & Associates 
»y Mitcham Food Products 
Whar 1s beleved to be the 
urgest cup and saucer ever made 
the centre piece of the Oval 
ine exhibit Steam rises from 
the cup im realistic manne An 
ther feature is the exhibition of 


cay old chicks from the Ovaltine 
egg farm 


John R. Sorensen & Co. Lid., 
introduce a new line Soroma”™ 
mock cream and meringue 
powder 

How to make jellies in the 
shape of windmills, clowns. ships 
and galleons is shown on the 
Chivers’ stand 

Part of the exhibit of the 
British Electrical Development 


Association takes the form of an 
ultra modern coffee stall 
equipped with a coffee machine 


glass washer. waffle-maker 
toaster, table cooker, hot cup 
board, refrigerator, bread slicer. 
juice extractor, liquidiser and 


deep fat fryer 
FOOD FAIR FOOTNOTE: The 


British Electrical Development 
Association timed the issue of their 
new Flectric Cookery Book (by 
Ester Purvis. Landwood Distribut 
ing Co. Lid., 6s.) to comcide with 


the opening of the Fair 


ADVERTISER'S WEEKLY 


" Serviees & 
Supplies... 
Continued 


Process Engravers 


SCOTLAND'S FINEST DESIGNING 
AND PHOTO-ENGRAVING SERVICE 


SCOTTISH STUDIOS ~~. 
| AND ENGRAVERS LTD 


 Gascow 


yowns, SON & WATTS LTD. 
2-4 EPWORTH ST..LONBOR, ue2 


monerce 1808 


DESPATCHING 
SHOWCARDS? 


We pack and despatch 
Showcards—Displays, etc. 
Any Shape, Size or Quan- 
tity at the most reasonable 
cost and with the utmost 
speed. Write or phone 

E. CHRISTIAN & CO. LTD. 

10a De Beauvoir Square, N.! 


Chieeotd 3463 


Miscellaneous 


GO AHEAD 


with that Direct Mail 
Campaign to the Paper 
Making and Allied 
Trades: you'll find 
all the latest British 
and Foreign lists in 
the 1952 “Paper 
Makers’ and Mer- 
chants’ Directory 
of All Nations,’’ 
just off the press. 35/- 
post free. (40/- Over- 
seas) from 


BUSINESS PUBLICATIONS LTD. 
180 Fleet Street, London, E.C.4 
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ADVERTISERS 


sion 


Herm ¥7T 


We require in our Lor 
Studio 


of 


only 


construction 
: 

; Applications 
submit 


to 


Apply by letter to 


ioe oe ‘> ~ 
nN "] aie " 
hea 4 ‘ 4 x . ' 
CPPORTENTTY . 
‘ nate seek 
. * come t 
Pr nina * 
wit f Cal . 
ork This @ an ce 
* . . om! 
“ nan 1 oe ‘oo 
yerheadea vv 
wie liew “ 


Wits 


dor 


COMMERCIAL ARTISTS 


experienced in the design and 
showcards 
considered 
from young men who are able 
reproductions 

work of the highest standard 


f 


Remendale Works Chase Side 
Southgate WI4 
ua ' 
Wilt BNOWN OL TDOOR ADVER 
TISENG, Cone ra aes 
baccutive with « md caper Py 
general knowledge of Poster Sites 
peesen . A . 
. “ ‘ jets a= cop > T 
” “a4 I 
Roa 04 A Weekly it) Pleet Sc PCa 


RATER APPOINTMENTS VACANT, Ss. 64. per time, 405. per 
APPUINTMENTS WANTED, 
laastc ath os 


CH Awcery 


BASS 


CLASSIFIED ADVERTISEMENTS 


Applications 


The Sales Director 
119 - 


Assistant Sales ‘ 
Manager 


vu 


| EXPERIENCED SITE FINDERS | 
for Lendon and Provinces required by 7 TT 
| welt-unown Outdoor Advertising PUBLICITY STUDIO 
Organmavion, Generous salary f 
lene possibilities, and permanent 9 
positions to men able to — good ) . y 
parenee egy ates oc ao NATIONAL NEWSPAPER 
Wrice giving full details = GROL P 
Box 4452 
Advertionr’s Weekly 168 Plest 6: EC4 REQUIRES IMMEDIATELY 
SENIOR ADVERTISEMENT —— AN ALL-ROUND 
SENTA vive eequired = for 
ge ey COMMERCIAL ARTIST 
1 experience trict nfidence. ¢ b , ine Da i 
(Ceeneral Manager 1n0) Fleet Sure wih ad y to uucEe ZO 
&f.4 . lettering, layouts and 
BOYS POR ADVERTISING required 
lo start as messengers delivering prow finished work 
PY Spiendig opportunities for euit 
able boys to learn an interesting bus 4,80 
a) Cood wages tw start N 
Saturdays Write wo Production Man 
acct, Greentys Lid. 9 Berkeley Street A it NIOR ARIISI 
Londen, Wi ' 
with good lette : abit 
LAYOUT ARTIST: Youns and versatile : ~ © 
aperience of &k and whit Write nt tance 
aad Hour work required by Film 
Company Put¥icity Department. Apply enclosing specimens to 
by letter, giving experience and salary 
requiged but so specimens, to Exploite Box 4749 
m Manager. Genera! Film -— 
mited. 127 Wardour Street Advertiser's Weekly 150 Fleet St EC4 
LONDON BEPRESENTATIVE roquwrcc 
by Northern Showcard Advertising _— 
Display Weanisalen m salary and oory DET AM crs ——- —_ 
mmission basis Faiwting connections mmediat & 
with national advertisers cwmentia (Ady mang) 1 ae # Be 
Please write in «confidence stating Mano ster, 2 
iperience oe 
fox 4744 Ad Weekly 180 Fleet St BC4 ne reative turni- 
I ture = factories. 
Per 1 position offered 
t migimal creative 
at Jetaus of experi 
Me and salary roquircd Box A.‘ 361 
Larder & Stevens Lid. 72 Fleet Sweet, 
London, E.C.4 
JOUANNESBURG | Class Layout 
Aa singic) able t finished art if 
mary regu od « Johannesburg 
anch of well knc Londen Agency 
w @ ving fullest tails 
Box 4 Ad Weekly 180 Fleet St BOs 
ASSISTANT ACCOUNTANT 
required by London Advertising 
Agen from September | ust be 
at & work on own initiative to 
Ira Balan siag Responsdic 
7 pusitior with mmmencing salary 
gressive appointment with very 1400-4450 per annum 
ng a singularly able, hard Apply ., == —— is in cont 
tising or sales executive in his adveriiscr's Weekly 180 Fleet 61 EC4 
CAPE TOWN. Production Manager 
the internal and external (sou As cape { doime a bigh 
vlanda of layout work, cequireg for 
Director, and will be expected ( Town bran ting London 
Agony Apply giving fullest details to 
Bos Ad Week m0) Fiect St BC4 
COPY MAKE-LP CLERK w trade 
important part of his job walled + eparionsedl contacting 
a briefing the %. agencies i keeping records 
assisting and ening re avcagag Hen ~ Bigg 
ntatives ave 
Bow 4758 Ad Weekly 180 Fleet St BCs 
ng background, preferably LONDON REPRESENTATIVE required 
he @ Counties weekly. Only paper 
play and Exhibition selling { — ona = ¥ pap 
nee in handling these or Hox 4759 Ad Weekly 180 Fleet St BOs 
WN won, requires 


125 Whitfield Street - 


OTL COMPANY. 5 
Jun \V oucher 


Good prospects 
he right reward con and sports 
: tails of age Ww 
eck'y 180 Fleet St BC4 
e — oy wetted MANAGER i wel 
i TD Company im the Hort 
lered in strict confidence by tural and Agricultural field, requ 
e ™an , AAS 1S no th hf 
Di Ltd at vt aa ¥ and « activit 
,oodman isplays Ad. M the departe M uve know 
leon G m : AF a 
London ° Wl abality make rou Th sa 


A four figure position is open 
with London Publishers for a 
space salesman, 
capable of contacting at high- 
level. New magazine 
(75°, woman appeal). Replies 
treated in strict confidence 


first-class 


class 


Box 476) 
Advertiser's Weekly 160 Fleet 8: ECS 


END Ad 


SMALL WEST rising Agemy 
‘ : v and t 


a n 
Age 18 “ 
ic™ ments { nec 
v 1 4 ™ 2 
2 noor 
™ ane fiment to 
& Marketing Lid 123 
sw TRA lo 
PRODUCTION. Opportunity 
at ney for first 
have a good 
facs and 


t wr 

Uperien 
1 Ww hiv iso F SE 
LONDON . BI ISHERS require Adver 
t t ™ ‘ prov neces 
” furth $ men of weil estab 
h pur som Exceptional pros 
y * a) ha * aperiencc 
Ww and 4 wh sccking 
wider t for his winews abilities 
Box 4°67 Ad Weekly iso F St EC4 


SOUTH AFRICA 


ALL-ROUND 
COMMERCIAL 
ARTISTS 


Expanding SOUTH AFRICAN 


advertising house has open- 
ings, with good salary and 
bright = prospects for two 
versatile and widely experi- 


enced commercial artists 


Candidates should supply de- 


tails of experience and posi- 


tions held within the last 


tive years. No original testi- 


monials or artwork should 


accompany applications 


Selected candidates will be 


interviewed in London within 


the next 2-3 weeks 
Box 477! 


Advertiser's Weekly 188 Fieet 6: EC4 


b> SECRET ARyY 
ahona n 


‘Phone your Classifieds 


c¢ Midland 
Box 4°69 Ad Weekly 


odie 
* ¥ : 
a 88 Jury 1. 1952 
SSS 
AMTIST oo ‘ uning 
Ls i 
ne , — } lines. Bex No. SPACE 
4 _ 4 . - charge, ome lime ples 94. covering postage, otc Series rates on application: ab 
~ 2 - advertbements ander seven imertions MUST SE PREPAID. Address: “Advertiser's SALESMAN 
Ashieg Roe o- Weekly,” 180 Fleet Street, Losdos, £.C4. GEE Gam (Fx. 15) 
we , “A afar 
OPPORTUNITY ¢ Copy) APPOINTMENTS VACANT 
7 Situations Vacant; “The engagement of persons saswering these advertisements musi 
be made (rough « Local Office of the Ministry of Labour of « Scheduled Employment 
: Agency @ the applicant & o man aged 16-44 lectesive of «2 woman aged 16-59 inclusive ‘ 
- a woless be of @e, of Ge employment, & cacepted from the provisions of the 
> . Notification of Vacancies Order 1952." 
; ee] e wi = 
— — =. gw 
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ah ee 
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ha: : \ nieresting and p 
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: Attractive Prosper : eC 
4 working, vet heal ' 4 
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thirties Ci 
; He will take « ee 
Sie Preunntion & ee 
af and he w he ‘ ee 
cxisting tean ! Sak 
; ee 
He should < ad 
but not esse y ee 
4 held, or Adve g CN ee 
i kindred serv we 
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’ 
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. pe te Ee 
7 wants Assistamt able to do accura 
a shortha typing and perfect sten 
cl Will work with the Boss tx No 
" . ptoilus . 5 a su Gling = Excellent opportunity 1 wn 
“4 ation, dctails of cupericme and salary fu atin { sy publicity set-up 
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NTA 


EXPERIENCED SALES REPRESE 
TIVE requ red for London Ar Appi 


atoms stating aac 
mperie Claude 
(senera » Led Pruman 
How Losdoan, WC) 
ACCOUNT EXPCUTIVE required for 
London Exh "™ ao Display (oo 
ver cating comtacts 
caperience and salary 
Bou 4776 Ad Weekly 180 Fleet S& BCS 
ARTIST First class all round gencra 
arlst x Commercia Studio Twp 
salary and kice onditions Write 
fully. giving ag¢, caperience and salary 
tTequired 


Woekly 180 Ff 


ot S: ECS 


ARMSTRONG.W ARDEN 
re im 


4 mediately 
LETTERING ARTIST 


A GOOD 
Ability to draw simple line illustra 
hens an advantage bul not casentia 
sy wating sec eip ace and 
aary quired to Secretary 


69 New Oxford Street, W.C.1 


YOUNG SPACE-SALESMEN requ 


Smail-Dapiay 


Advcrusement Depar 


and caperence 


“w kly 180 F 


1 St Bos 


ment of 
work 


pubiwhing 
Good pros 


alike 


pects for y ady of appcatance anJ 
Jucation jay week rite 
Box 4 Ad. Weekly 180 Fleet St BC4 
COPYWRITER VEISLALISER = required 
by growing ofd-cstablished agency with 
cane of Mtcresting Nationa and 
To. nmical accow £800 p.a. Write full 
jetails to 
Box 4772 Ad. Weekly 180 Ficet St EC4 
YOUNG MAN with imitative and imag 
Mation as assistant WO Publicity Manager 
' ers PPT 
know! 
scope for 
u n a ¢ folders 
and direct mail material Full details 
and salary req d, wo 
Box 4773 Ad. Weekly 180 Fleet 51 BC4 


BRITISH OVERSEAS 
AIRWAYS CORPORATION 


has a vacancy in the Advertming 
tam for a Production Assistant 
Appikants must ha a sound 
hnowleds and Dp of 
t mak ng and «printing pro 
* as succeasfu anJidate 
. be responstic fo deta 
work involved im the production 
t det. aflets, posters, show 
cards, ck 
I salary for the post is £595 
per annum 
<ants should be between the 
age of 25/30 and should send de 
Te) @uaiiicavioms and cxperi- 
nex he SMafl Manager 


BRITISH OVERSEAS AIRWAYS 
CORPORATION oa «og 


Airways House, Brentiord, Middlesex 


to arrive not later than the 18th July 
MANAGER REQUIRED for far Eastern 
Newsr r Pp Tence « 
to man with a printing background who 
has subsequently had cx sive experi 
ence Ths is &@ g00d opportunity for 
4a man in his thirties. Passages, Prov 
jem Fund and six months’ paid leave 
after three years. Write 
Box 4777 Ad. Weekly 180 Picet Si BC4 
YOUNG MAN wanted tw assist in 
Voucher Checking Department of busy 
London Agency Som experience 
necessary. gOod salary Holidays by 
agreem t 
Box 4778 Ad. Weekly 18 Pieet & BCS 
VOUCHER CHECKING CLERK rec 
quired wo take age of deparimen of 
busy et Street area 
Fully fave by arrange- 
ment to experience 
Writ 


~ to 
eekly 180 Ficet St BC4 


ui 


APPOINTMENTS VACA 


The Sales 


Sales Representatives 
London and the Home Counties to concentrate on specific 
work in the Display and Exhibition field. 


Permanent 
their worth. 


Good salary, expenses, commission. 


Sales 


Representatives 


Director - 


are 


Essential qualifications are 
A good selling record. 
Energy, initiative and ambition. 
A likeable personality. 
Ability to deal at Director level 
Preferable 
similar background. 


but not essential 


positions available 


Applications in writing giving full particulars will be 
considered in strict confidence by 


Leon Goodman Displays Ltd. 
119-125 Whitfield Street - 


required immediately 


for 


is an Advertising or 


for those who 


prove 


London - W.1 


SHORTHAND TYPIST 
small ad 


vertming 
to 5.30 No 
with knowledge 


ch Write 
Ad 


Saturdays 
~ adveriiang but 
enta Commencing 


Weekly 


requaed tor 
Hours 9 

Preferably 
fot 
salary £6 per 


agency 


180 Fleet St BC4 


with 
printing 
duction and som 


department 
firm of 
< Write 


Brothers 
Works 


Century 


ADVERTISING 
comprehensive 
ataloguc 


Experience 


an advertising agency desir- 
stating age 


ASSISTANT 
knowledge of 
dewan and pro 
experience of copy 
with an adver- 
~ a commercial 


experience 
to Personnel 
a 


sation) Litd., 
London, $.E.13 


CLERK 


experience 


tyPist 


LAYOUT 


artist required for Lon 
idea con 


salary 
details 


required 


S<day week 


ncluding salary 


publiahing 


Periodica 
Nida 
e714" 
lass «layout 
Good 
S$ full 


fits 
required 


t 
Box 4766 Ad. Weekly 180 Fleet St EC4 


must 


worker 


experience and 


Box 


YOUNG 
PRODUCTION 
MAN WANTED 


have had some agency 
production experience. A good 
chance for a keen and energetic 
Write, 
giving brief outline of age, 


to Production Manager, 


Advertiser's Weekly 180 Fleet 61 ECS 


e 


in first instance 
salary required 


’Phone your Classifieds 


i 


PROGRESSIVE 


fashers 


PROVINCIAL Pub 
ib 


fequire Space Saiceman Pu 
avons wer a wide ficid. Smal! salary 
(retainer and COMM iss) on Write 
stating age. cxuperience, qualifications, tw 
Box 4729 Ad. Weekly 180 Fleet St BCs 

PRODUCTION MAN with nitiative 
required Experienced biocks and copy 
deta Writ tating auc i peficme 
and salary required 

Box 4780 Ad Weekly 180 Pic Ss EC4 


APPOINTMENTS W. 


THAND-TYPISTS, 
lanes 


Private Secre- 
If you are io urgent 
contact Embassy Bureau. 
Excel! House, Whitcombe Sucet, W.C.2 
(WHivenall $924) We weeele io 
efficient personnci 
EXPERIENCED SPACE 
cks aPPuniment any 
wdered Highest: references 
Bou 474 180 Fieet 


SALESMAN 


mda oO 


Ss EC4 
help offered 
Anything 
Agency of Advertiser 
maht until end September 
Make appointment 9—10 am H 
Sowers Lid. Horley. Surrey 

round 


work of 


apenence 
permanency 


Box 4762 Ad. Weekly 180 Fleet Si BOS 
SILK SCREEN, preferably 


or noes OF 


’ 
overscas, Twenty years’ pre ‘ Iper 
emcee a branches Transfc oo alist 
photography and stencils Can under 
ake win repr cscntation Dusen 
and staff management and tre ming of 
bench work 
Box 4785 Ad. Weekly 180 Fleet St BC 

DO YOU NEED (i) Awstant Account 

t Tieement 
star an 
a good 
both «de 
and « 
r o 
Ss 

CLEVER ARTIST, 1). seeks 
m tude Of advertising ager cr 
enced layout. display and figure wo 


‘ 
Box 4783 Ad. Weekly 180 Fleet St ECs 


CLASSIFIED ADVERTISEMENTS | 


| 
| 


FREE LANCE 


ADVERTISER'S WEEKLY 


APPOINTMENTS WANTED 


MAN, 5) 
scoks fe-engagcment wiih emp 


@iaplaced through redundamy 
yer who 
ii value devotion to duty Compre 
hems Ve marketing and adveriming semor 
capecially in mar 
research Excellem 


LADY = ficid 
euperionce training 
inteTy rows sanmtp « 
tabulating. ctc., seeks similar 
where hard wark and initiative required 
Box 4784 Ad. Weekly 180 Ficet St PCs 
CREATIVE LAYOUT ARTIST TYPO. 
GRAPHER, 4 years agency experience 
Position Free lance 
Ad. Weekly 180 Fieet St BCs 
MAN with administrative and 
publxity experience. reguires 


jon 
Box 478 Ad. Weekly 180 Fleet St BCs 


FREE LANCE SERVICES 


POSTER 


YOUNG 
genera 


INSPECTIONS. Free-Lance 
Wales would like tw act for 
ional agency. 14 years’ experience. 
Box 4755 Ad. Weekly 180 Fleet & BCs 

T CLASS layou and design. stil! 
iife, and lettering. offered by artist of 
15 years experience. West Bod Studio. 


Production anager 
Ha Mitre House, 44/45 Fleet Sweet, 
LCA 


SHOE ARTIST with 
design sense required for STYLISED 
shoe drawings 


Apply 
Box 4761 Ad. Weekly 180 Picet St BCs 


BUSINESS OPPORTUNITIES 


—— AGENTS OF HIGH STAND. 
NG 


are invited to examine the poten 
tal of an agemy cstablished in a 
progressive and fast developing British 
Colony wih « view to 
Sound local clienicle 
additional accounts from home 
view Director now in 
Box 4763 Ad. Weekly 


m Bes 


UK 
180 Fleet 


OVERSEAS ADVERTISING 
CHALCROFT LIMITED offer 
class “‘on the spot” advertising service 
South Africa, Australia, New 
Zealand, Canada, india and Pakistan 
Please telephone 
PADdington 9266, or write: 

Thanet House, Craven Road, W.2. 


a firse- 


in 


ACCOMMODATION 


OFFICE SPACE, Ficct Street, avaliad'c 
suit artist, copywriter. etc inciu 
sive, phone CEN 274) 


SELF CONTAINED COMMERCIAL 
STL DO 


to let at PUTNEY BRIDOE 
PAINT PRAME M4. by 4 
and/or separately 
large Area for Storage and Awembly 


Wrie: Greaves, 5 St. James’ Terrace 
Prince Albert Road. Regents Park 
N.W.8 

™ 


FOR 


MIDLAND PRINTERS hove 


to CHA 8844 (Ex 25) 


. WT. Office or Studio wo tet. 
Ficet Street 


a 
Box 4764 Ad. Weekly 180 Fleet S& BCA 


MISCELLANEOUS 


“LITTLE GUIDE TO VILLAGE INNS 
AND F 7 


ARMHBOLSES 
Hilton 


SATISFACTION 
Timera Press, 315 
W estclifl-on-Sea 


in etter press 
Westborough Road 


apactty to 


take additiwona! penodka work 

Modern equipmem and iatest | inotype 

faces. Reliable serve and workman- 

ship guaranteed for 

despatching to wholesalers retailers 
wate submctibers ek Imatitute 
rinting Works Lid. Yardicy Wood 
oad, Birmingham, 14 
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ADVERTISER'S WEEKLY 


TwuRsDay, Jury 10, 1952 


S.. (a copy 
52/6 a year 
Post free 


SS5/- (overseas) 


is also the infinite capacity for joining with 
you in sending what printing you want, 
when you want it, as good as you would 
want it. 


We would welcome your enquiries for letter- 
press and blocks. Or offset lithography and 
deep etched litho  plates~particularly for 
periodicals, books, booklets, catalogues, 
posters, maps and broadsheets. 


It you and we agree a date for delivery you 
will not be disappointed and quality does 
remain long after the price is forgotten. 
Goodwill and extensive plant ensures that, 
just as it makes for quality and acceptable 
prices, 


We are, yours, faithfully, 


FOSH & CROSS LTD 


80-92 MANSELL ST. LONDON, E.1 


SD 


Telephone - ROVal 1731 (10 lines) Telegrams : “ Printrade London” 


Published by « eters, BUSINESS PUBLICATIONS, Ltd. at their office at 180, Fleet Street, London, EC 4 


STOP PRESS 


NABS ELECTIONS 


Miss F. A. Sangst 


Lid., as president N.A.BS., said 
she had given consistent and gener- 
ous proof of her interest.. She 
would draw all the women in adver- 
tising to her standard. Warm tri- 
butes to work of A. C. Duncan 
retiring president in raising record 
total paid by H. A. Oughton and 
others. 

Rules “ere amended to permit 
wider field of investment of funds 
and also to provide pensions tor 
employees or ex-employees§ of 
Society of dependents or connec- 
tions. 


Three new vice-presidents elected 
were A. C. Duncan, Sir Miles 
Thomas and Cecil H. King. 

Officers elected were: chairman 
of council. R. Pope; vice-chair- 

Pearce; hon. 

. Oughton; hon. 

secretary H. L. Clarkson; assistant 
hon. secretary Miss B. 5. Fie 

Council now comprises J. M. 
Beable, E. Glanvill Benn, Ronald 
B. Browne, G. B. Bryson, C. P. R. 
Crane, W. C. G. Drew, W. B. Har- 
bud, Stuart Mander, W. A. Messen- 
ger, Miss E. Nowell, Miss Sangster, 
G. Lindley Sparkes, J. L. Verrin- 
der, Geotirey Wills, and following 
trustee members: John Coope, Miss 
t. M. Dougall, Philip Emanuel, 
Leslie Harwood and F. Howard 
Potter. 


AGENCY RUNS ‘FIGHT 
SLUMP’ CAMPAIGN 


Over 6@ Lancashire M.P.'s and 
nearly 200 businessmen and indus- 
trialists, received on Wednesday 
copy of that day's “Manchester 
Guardian” drawing attention io 
back page solus position advertise- 
ment inserted by A. H. Kaowles, 
ltd., Manchester agents. 

Advertisement states: “Business, 
like life, is what you make it. And 
if you say there's a sump. you are 
half-way to making one. Some men 
stand despondently hands in 
pockets that won't jingle so well 
soon. 

“Others take them out and get 
weaving, or spinning, or whatever 
their lime is.... They're the men 
who have weathered 
before because they 
sighted policy that kept them pre- 
pared for the ups and downs of 
trade. We applaud such men. We 
salute them, and we help them too.” 


Issue of 10,000 roadside panels 
for bus stop posts, 21,000 bills for 
posting in vehicles, 500 double royal 
bills, 350 “Last Tram” streamers, 
40000 information § leaflets and 
350,000 amendment slips for bus 
maps, and displayed advertisements 
in national press helped inform 
Londoners how tram to bus changes 
would affect them. 


Phone: Chancery 8644 


Printed in England by Staples Printers Limited at their Great Titchfield Street, London, establishment. 
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